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AND THEY LIKE IT... 


F you're in the market for motion pictures, slidefilms or other 
forms of visual aids, we suggest you ask our clients why 
they prefer our service to that of others. 


None of these clients chose Caravel solely on a price basis. 
Many of them—particularly those who had dealt with Caravel 
on previous occasions—said, “Here's what we've set aside for 
@ program; if you think it’s enough for what we've got to do, 
go ahead!” 


There are many factors involved in selecting a producer. 
Chief of these, we submit, is the ability and unflagging de- 
termination on the part of the producer to deliver UTMOST 
VALUE. 


AGAIN WE SAY TO YOU-—A OUR CLIENTS 


K 


If you want proof that Caravel Plans get results, check with American Bible Society ¢ American Can Company ¢ Associated 
Merchandising Corporation « The Bates Manufacturing Company « The Bell System © Block & Decker Manufacturing Company ¢ 
Godfrey L. Cabot, Inc. ¢ Cluett, Peabody & Company, Inc. « Continental Baking Company, Inc. ¢ Ethyl Corporation * The Fuller 
Brush Company « The General Fireproofing Company * General Foods Corporation *« Hart Schaffner & Marx * Kenwood Mills « 
Michigan Bell Telephone Company « Mohawk Carpet Mills Inc. ¢ National Lutheran Council « Northern Baptist Convention * The Pure 
Oil Company ¢ Raybestos-Manhattan, Inc. « fein Manufacturing Company « Royal Typewriter Company, Inc. ¢ Socony-Vacuum 
Oil Company, Inc. © Standard Brands, Inc. « Towmotor Corporation * Truscon Steel Company © or any other Caravel client. 


, INC. 


DETROIT, 1336 BOOK BUILDING. re} wenuoaeell. © NEW YORK, 730 FIFTH AVENUE, TEL. CIRCLE 7-6111 
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YOU GET THE MOST OUT OF YOUR 16mm 
FILMS when they are projected with the 


Look at the detail in the soap bubbles, the 
highlights on the hair, che features of the child's 
face. You see them all sharp, clear and realistic 
when scenes like this are projected with the 
RCA “400.” 

Comparison tests of projected screen images 
~—for detail, contrast, brilliance and depth— 
with other projectors have proved that the 
RCA “400” is the finest 16mm projector money 
can buy 

Compare the RCA "400" on sound reproduc- 
tion. You'll hear voices, music, and sound 
effects reproduced with the dramatic realism 
of theatre-like sound. Compare the RCA “400” 


for simplicity of threading, for ease of opera- 
von, for dependability. 

Make this convincing test—before deciding 
on a 16mm sound projector. Ask your RCA 
visual products dealer to let you see and bear 
one of your own 16mm sound films demon- 
strated with the RCA “400”. Send tor usus- 
trated literature and the name of nearest dealer. 
Write Department 171. 


Rca “400” JUNIOR. The only single-case standard 
16mm sound projector of fully professional quality 
RCA “400” SENIOR. Provides theatre-quality reproduc- 
sien of 16mm sound and pictures for larger audiences, 
umditoriums or larger rooms. 


Sound... te Prapection 


VISUAL PROOUCTS 


RADIO CORPORATION of AMERICA 


SHGINEERING PROOUCTS DEPARTMENT. CAMDEN. 
ta RCA VICTOR Company Limited, Montree| 
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For over |tS years, Mirchell Cameras have set profes- 
sional ph¢tographic standards for the Motion Picture 
Wewdusery, These flawlesdly designed, rugpidly con- 
stracted Cimeras bave proven themselves i smooth, 

positive ¢perstion under the most exacting condi- 
tions. Todlay, as yesterday, the World's greicest films 


depend ine Mitchell-- professional equipment for 


results. 
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foetures bring quelity to screens. Equipped internationally known dependability ood pertermance. For 
with 16am Mitchell blimp, this camera is favorite of lead- superb photegraphy, Mitchell 29's ore evelletis in BC (blimp 
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ALL THE MONTY invested 
in the proxluction of your sound 
motion pecture film can be 
come finance! lows, if these 
flims are not property presented 
to auahonces 


Why run the riak of poor fim 
showings af your meetings with 
the public, chents, dealers, stock 
holders or your employees’ You 
are awured of a profesional 
mothon picture presentation 
when you call in the RCA Service 
( ompany to take over the super 
of the details of your 
show ings 


A skilled RCA Service Com- 
pany engineer will personally take 
charge of every phase of your 
showing . . . provide the projector 
the eight kind of screen and 
loudspeakers... supply a skilled 
projection... set upa P. A. 
tem. Telephone tie-ins from your 
headquarters to local meetings 
can be made if you desire, 


The RCA Service Company 
offers thes package program as a 
servece. One oF a 
humired film showings can be 
successfully handled for you 
Why take a chance’ It costs so 
litthe to protect your investment, 


DETAILS 


We'll be glad to send you complete 
information on how the RCA Serv 
ne Company can help you get the 
moet Out of film showings at your 
mwetines. Write for free bro 
hare Professsonal Motion Prture 
Mresenta 


THE 

Schenley Holds National Sales Meeting 


Via Closed Circuit DuMont TV Net 


# Television made ite debut as an important 


new business tool in New York City on Septem 
ber 20 when Schenley Distributors used the 
mediam to brief saleamen in 18 cities on the 
company's fall and winter sales program 

Beamed over a closed circuit of the Du Mont 
Television Network, which developed the idea, 
the telecast was described by Commander Morti- 
mer W. Loewi, Du Monts director, as “the first 
large-scale use of TV to conduct simultaneous 
sales meetings in widely scattered areas.” 


Proressionat Tacent Pros Men 


The Schenley broadcast, said Loewi, was a 
professionally produced program titled, /f's 
Great To Be With Schenley. \t featured top 
theatrical talent along with key company ofh- 
cials. Schenley executives discussed world eco- 
nomic conditions and their effect on U. S. busi- 
ness and outlined the firm's sales and selling 
procedures for the new season 

The program also featured a dramatic visual- 
ization of the company's fall newspaper and 
magazine advertising campaign 

Approximately 4,000 Schenley representa- 
tives in the 18 cities viewed the proceedings in 
centrally located hotels and clubs over Du Mont 
Television receivers supplied by local Du Mont 
distributors. The program originated on the 
stage of WABD's Ambassador Theatre at West 
Street 


Senves Orner Crries 


Cities hooked into the network included Bos- 
ton, New York, Philadelphia, Baltimore, Wash- 
ington, Pittsburgh, Cleveland, Buffalo, Detroit, 
Chicago, Milwaukee, St. Louis, Cincinnati, Syra- 
cuse, Schenectady, Utica, Rochester and Mem- 
phis 

Delayed presentation of the program, a film 
record via Du Mont teletranseription, took place 
on Monday, October 2, for Schenley groups 
which did not participate in the initial telecast. 
This presentation was made in 20 cities not 
linked by coaxial cable. These included San 
Francisco, Los Angeles, Jacksonville, Miami, 
Atlanta, Shreveport, Houston, Kansas City, 
Minneapolis, New Orleans, Dallas, San Antonio, 
Omaha, Indianapolis, Louisville, Albuquerque, 
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Modulite Model 16mm 
variable-area sound-on- 
film recording Galvan- 
ometer with Shutter'’ Noise 
Reduction, now available 
os optional equipment on 
the and 
‘Auricon-1200°° Cameras, 
and the Auricon RT-80 
Double-System Recorder. 


High-fidelity sound-track with 
16 DB noise reduction. 


Soundtrack always runs cen- 
tered on projector photo-cell 
scanning beam, for crisp and 
Clear sound-track reproduction. 


® Only one audio-modulated 
sound-track edge, eliminates 
Gamma (contrast) effects and 
minimizes “Eberhard Effect” and 
“Mackie Line” troubles experi- 
enced with multiple-trace 
variable-area recording 


% Audio galvanometer and shut- 
ter-noise-reduction galvanometer 
are independent, preventing 
noise-reduction-bias cross-talk 
distortion on sound track. 


w®& Rugged. Can be overloaded 
without danger. Guaranteed for 
two years against any electrical 
or mechanical failure. 


% Requires only 1.4 Watt sound 
track exposure-lamp. Operates 
from small, light-weight dry-cell 
batteries. 


%& Tested and now being used by 
leading studios and television 
stations 

% Sold on 30-day money-back 
guarantee. You must be satisfied. 


® RCA licensed. 


Write for free Catalog 
describing the new 
Modulite Model Galvanometer 
and other Auricon Sound-On-Film 


Recording Equipment. 


BERNDT-BACH, Inc. 


7387 Beverly Bivd. « Les Angeles 36, Calif. 


MANUFACTURERS OF SOUND-ON-FILM 
RECORDING EQUIPMENT SINCE 1931 
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When Demosthenes was asked what was the first part of oratory, 
be answered, “Action”; and which was the second, be replied, 
“Action”; and which was the third, be still answered, “ Action.” 


~—PLUTARCH (A. D. 46-120) 


SELLING. like oratory, is also action. The mind of the 
soundly trained salesman acts on the mind of the customer. 
If the presentation is properly persuasive, the customer acts, 


a sale is made. 


Motion pictures make better salesmen who make more sales 
because they are action combined with words, the best words 


for presenting the product. 


Let Wilding counsel with you to find audio-visual media 


to put your product and personnel into action. 


WILDING 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES « SLIDEFILMS « TELEVISION BILMS 


CHICAGO* 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


DETROIT* 
4925 Cadieux Rd. 


CLEVELAND? 


310 Swetland Bidg 


HOLLYWOO 
5981 Venice Blvd. 


ST. LOUIS 
4053 Lindell Blvd. 


CINCINNATI 
Enquirer Bldg. 


*Studio Facilities 


x 


4 
WARS 
Le. 
| | 
| 
| 
= 
: 
3 
i 
| 
‘ 
| 
| 
| 


COMBINATION SLIDE, SINGLE and DOUBLE FRAME STRIP FILM PROJECTOR 


It's so easy to use, too! Designed for extreme simplicity of operation 
combined with maximum efficiency. Finger tip tilt control, instantaneous 
framing and clear, needle-sharp focusing all combine to make Viewlex top 
choice for slide or filmstrip projection before sizeable audiences. The quiet 
and powerful, motor-fan model gives utmost protection and safeguards the 
life of valuable films and slides. 


INC. 35-01 QUEENS BOULEVARD + LONG ISLAND CITY 1, N. Y. 


BUSINESS SCREEN MAGAZINE 


| 
i slONA 
a 4 A Lux ection 
| 
6 


NUMBER 


VOLUME 


1950 


Shows why this arc gives me 
light, better 1 janced light yws why 
che High [ntensity carbon arc ysed in the 
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you need these FOUR... 
| no more! 


THE BLUE ZEPHYR BELL LAMP ® 
Ideal fur ower oll 
Light weight. sturdy conetrur 


A tull watt Baby Spot that 
from the ausi! 
mary stand to the Blue Comet 
Team (as shewn abowe) Contauw 


Polding lee stand, and diffuse 
Anu 

all the features and accessories of 
the Blue Zephyr Junior, shown be 
lew Blue wrimhle finish 


The finest in modern hghting 
equipment. Lamp head fea 
tures imelude interlocking 
ventilation channels, direct 
focusing with gredu 
ated wale Attached rotating 
barn doors and full-size diffus 
ev frame Stand has folding 
legs with rubber-tired ball 
bearuta casters Adjustable 
from inches to 113 inches 
wrinkle finish 


THE BLUE COMET BOOM 
Stand extends to feet. 10 uw 
ches, hes air brake for ease in 
lowering Beam arm adjuste 
ble from 5 feet-4+ inches to § 
Positive locking 
fittings and stand fold 
fat for compact handling 
Plesible, quiet. Blue wrinkle 


WRITE TODAY FOR OUR 
NEW CATALOGUE ON 
LIGHTWEIGHT LIGHTING 


MOLE-RICHARDSON CO. 


937 NMORTH SYCAMORE AVENUE 
HOLLYWOOD 38, CALIFORNIA 


Motion picture and television's requirements for quiet, mo- 
bile Hlumnaton has been foremost in the minds of Mole 
Richardson engineers ance the industry's conception. Al 
eady the winner of repeated awards from the Academy ol 
Motion Picture Arts and Sciences for outstanding studio 
Mok Rix hardeon now presents to the industnes 
their Blue Zephyr line. Developed to give maximum illumi 


nation with these new Lamps promise 


to be the anewer to vour hehting problem 


SIGHT & SOUND 


RECENT EVENTS IN THE NEWS 


Cost Accountants’ Film Program 
Improves Plant Study Methods 

© A program of “armchair plant 
vieits,” through industrial motion 
pictures, has been announced by the 
New York Chapter of the Nationar 
Association or Accownr- 
ANTS 

Arranged by Michael A. C. Hume, 
the chapter's director of education, 
the visits represent a new applica- 
tion of sound movies to executive 
training of a specialized nature. In 
previous years, N.A.C.A. sponsored 
several discussion groups devoted to 
current problems in cost account- 
ing. but this is the first time films 
are being used 

Realizing the value of motion 
pictures combined with group dis- 
cussions, Mr. Hume pointed out, 
“During an actual tour, time is lost 
in assembling the group, traveling 
from point to point and rounding 
up stragglers. Factory noises make 
explanation difheult and it is some- 
times impossible to view key proc: 
esses because of hazards or time 
hedules 

“Motion pictures, on the other 
hand, permit a concentrated visual 
explanation of industrial processes 
without wasted time. Dangerous op- 
erations can be filmed and it be- 
comes possible to cover industries 
located outside the area.” 

Each film showing will be devoted 
to the operations of a particular in- 
dustry with a discussion period ana- 
Ivzing the cost accounting problems 
following. Three phases of the pe- 
troleum industry prospecting, 
drilling and refining will make 
up the first meeting 

Training Directors Hold 8th 
Annval Conference at Purdue U. 
® The Sh Annual Conference on 
Trarnine Business ano INousTRy 
will be held at Purdue University, 
West Lafavette, Indiana, on October 
4. 5, and 6. This is a regional con- 
ference of the American Society of 
Training Directors 


TRANSMISSION “T” Stop Calibration 


DESIGNING ond 
MANUFACTURING 


ssa LENS COATING 


on Automatic Slidefilm Systems 
Orexapio Co., 
of St. Charles, Illinois has recently 
acquired from Bendix Aviation Cor- 
poration exclusive rights together 
with sublicensing rights under the 
group of Jenkins and Adair patents 
These patents relate to present day 
automatic sound slide systems con- 
trolled by signals on rex ord or tape 
Four New Remington-Rand Sound 
Slidefilms for Decler Training 
® A kit of four sound slidefilms to 
train dealers’ sales personnel in 
merchandising techniques has been 
recently introduced to the office ma- 
chine industry by Remincron Rano. 
Advertising and promotion, de- 
partmentalization and display, the 
three elements common to effective 
merchandising are fully expanded 
in the series. Each of the films pro- 
duced by the Jam Handy Organiza- 
tion, runs approximately fifteen 
minutes and each is a complete 
presentation in itself 
Dealer requests for showings can 
be made to the nearest Remington 
Rand Dealer Sales Division branch 
ofhee. 
Canadian Kodak Observes 50th 
Anniversary—founded in 1900 
Konak Co., Limrrep, 
marks 50 years of growth and prog- 
ress this yeur. The Canadian sub- 
sidiary of the Eastman Kodak 
Company started in a narrow section 
of a Toronto building in 1900, and 
has grown until today, its Kodak 
Heights plant occupies a large site 
on the outskirts of the city. 
>. 
Victor Animatograph Price Hike 
on Four Sound Projector Models 
* A price change on all Victor 
projectors has been announced by 
L. V. Burrows, vice-president and 
general sales manager of the Victor 
ANIMATOGRAP H CORPORATION, 
Davenport, lowa 
Applying to shipments made after 
August 31. the schedule includes 
increases on the Victor Exvoy, 
Licurweicur, Tarumen 60 and the 
Vicror Arc Proyectror. 


RENTALS — SALES 
— SERVICE 
Eyemo, Mitchell, 
Bell & Howell, Wall, 


& 35am John Clemens — Erwin Harwood Cameras 
camerss — 
NATIONAL CINE EQUIPMENT 
MOTORS for Baitar™ lenses and 
20 WEST 220d tor 
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| quite a story...and it all ends with that 
beautiful new Ford...made possible by 


6,000 Partners, independent manufacturers 


and suppliers, contributing parts and materials 
from Evenywuene, U.S.A. Yes, it’s quite a story, 
well told and filmed in 16mm sound and color. 

Produced for the Ford Motor Co. in the 
interest of better public relations. 


STUDIOS 
HOLLYWOOD 28, CALIFORNIA 
NEW TORK « CHICAGO « DETROIT « MINNEAPOLIS 
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A NATIONAL NETWORK EXCLUSIVELY DEVOTED 
to Sponsored Film Distribution 


SHADED STATES INDICATE CONCENTRATION 
OF SOUND MOTION PICTURE PeOJECTORS 


26 strategically located film exchanges, comprising the 
nationwide film distribution network of Modern Talking 
Picture Service, Inc., provide maximum efficiency in 
print movement and more economical film distribution. 


© Prints move faster — more bookings per print. 


¢} Transportation charges are lower — 90%, of audiences served are in first 
and second postal zones. 


¢ Program chairmen prefer a reliable film source close at hand — less expense 
and delay. 


© localized audience contact and research result in bookings to the exact 
specification of the sponsor. 


© Close cooperation with sponsor's branch offices — more dealer tie-ins and 
participation, 


© Uniform coverage of national or regional markets to selected types of 
audiences. 


Write today for facts and figures showing how the 
Modern Network can improve your film distribution 


TALKING PICTURE SERVICE, INC. 


Walker Williams is Named Ford 
Sales and Advertising Executive 


® Warken former sales 
manager of the Ford Division of 
the Foup Motor Company, has 
been appointed to succeed John R. 
Davis as vice-president in charge 
of sales and advertising of that 
company. 

Mr. Williams’ promotion to one 
of the top advertising and sales po- 
sitions in the country highlights a 
25-year career with the Ford Motor 
Co., during which time he has 
served in various executive posi- 
tions throughout the country. 


Over Half-Million Television 
Sets Installed During August 


® A record-breaking U.S. total of 
587,700 television sets were in- 
stalled during the month of Au- 
gust, the largest number of installa- 
tions for any month in the history 
of television, according to a recent 
survey. The previous high mark 
was recorded last March, when 
508,000 sets were installed. 

This public rush to buy receivers 
in advance of expected wartime re- 


strictions and price rises has 
boosted to 7,529,700 the estimated 
total number of sets installed as of 
September | throughout the coun- 
try. 

These sets are distributed in 63 
markets, containing 62% of all 
U.S. families and 67°% of all U.S. 
retail sales volume. 


MPO Productions Enlarged N. Y. 
Headquarters at 15 E. 53rd St. 


MPO Propuctions, INc., one of 
the youngest producers in the films 
for industry field is moving to more 
spacious quarters. After October 
2, 1950, MPO will be located at 15 
East 53d Street, occupying the en- 
tire fourth floor 

In just four years MPO has 
earned the reputation of being one 
of the top companies filming in 
l6mm color. MPO’s rapid growth 
in size and reputation has been 
guided under the able direction of 
Judd L. Pollock, president, and 
Lawrence E. Madison, vice pres- 
ident and cameraman. 


You can buy titles for less than 
KNIGHT QUALITY sells for, but 


you cannot get greater value at 
any price. That's why our titles 
cost less in the long run. 


THE KNIGHT STUDIO 
341 E. Ohio Street, Chicago 11, Illinois 
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—says E. 8. Peters, supervisor of personnel, The Ohio Oil Co., Terre Haute, Ind. 


R SHOWING industrial films of all types you 
t that | out every detail 
we 18, 1950 want a projector that brings out every detail — 


gives unobtrusive operation — delivers full, natural 
sound —and will stand up under hard usage. That's 
why Filmosound is the favorite in industry today! 
cnicage Write today for further information and for our 
tlemens tn Wat new booklet, “Free Film Sources.” 


SINGLE-CASE FILMOSOUND 
The 16mm Single-Case Filmo- 
sound shown here is only one 
of several models available. It is 
easy to operate and eusy to 
carry. And it's guaranteed for 
life! 


to popular with our 


Gverenteed ter life. During life of the 
product, any defects in workmanship 
or materials will be remedied free (ex 
cept Wansportation). 


You buy for life when you buy 


Bell « Howell 


Chicago 45 
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The National Business Magazine 
of Audio-Visual Communications 


BUSINESS 


short films 


Vik CONTENTS 

now released by PREVIEW OF CONTENTS zs 
The Offeereen Voice 4 

BRITISH INFORMATION 
Sight and Sound of the News & - 


SERVICES 


A series of short films running 


from 3 te 5 minutes in length 
entitied What Does the Audience Really Think? 22 


“THIS i$ BRITAIN” Case Histories Kerr-MeGee DeSoto: 


Texaco; Puerto Rican Rum; Oi) In 
dustry Films Presented in Detailed 
Staff Analysis 26 


Cormmunieation of Ideas: Vital to Our Na- 
tional Defense Program 21 


“Versatile” Is the Word at Caravel 28 


Trends in Business Film Production 2 


Sweden Turns to the Business Sereen w 


IAVA Holds Fall Meeting in New York 31 For your 16 mm. educational 
great variety of subjects $2 film requirements 
and will be of interest to 2 ii 


THESE FILMS cover a 


@ Over a decade of 16 mm. in- 
dustrial film in black 
4 and white anc 


q teachers, adult groups, DePaRTMENTS 


The Commercial Newsreel color 


industry, science clubs — @ Fine grain developing of a!l 


, : In the Picture Parade % negatives and prints 
in fact, to all film users. 
| to the News 38 @ Scientific control in sound 
| track proc essing 
. Business Sereen Executive » @ 100% optically printed tracks 
Available free of charge E : 
New Audio-Visual Equipment 42 @ Expert timing for exposure 


correction in black & white or 


is a classified listing, with color 
Pius: Tue Nationa, Dinecrory 
such useful headings as or Visuat Foucatton Dracens @ Step printing for highest ps 


ture quality 


Art and Music. Inventions. - Special production effects 
S, f 1 Teck STATEMENT OF THE OWNERSHIP. MANAGEMENT. @ Exclusively designed Maurer 
Scie AND CIRCULATION REQUIRED BY THE ACT O equipment 
rentih am ecnnical, CONGRESS OF AUGUST 24. 1912, AS AMENDED BY 
THE ACTS OF MARCH 5. 1933. AND JULY 2. 1946 (90 a Personal service 


Ships and the Sea, ete. > a 


week mterwale af tor 


Write for this York City; Besingss manager, Marelé We 6 North Bell 
| 
free listing and the he Screen Magasines. 
owe Oak Park, Robert Se t West ilith 
special sale and ‘Vash Clay; Date MeCeechesn, James 
LaSalle Street, Chicae and Ma 


rental prices 


“THIS 1S BRITAIN” 


> abs hat the te 5 ag? aph« nta 
security hokters © ‘ pon the ke of the 
any mtereet ot m the steck, 
thet sevwritees the * tated by her 
30 ROCKEFELLER PLAZA OTTO H. CORLLN, JR, Publisher 
‘eur and before mee thas 40h day 


NEW YORK 20, N. Y. 


HAROLD L. HALL, Notary Publix 
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Economical in price 


Thrifty, Foolproof Operation 
Invaluable Teaching Aid 


Many leading educators praise 
Revere as the ideal recorder for class- 
room use. So simple, even a youngster 
can prepare it for operation in a 
matter of seconds. And it saves ex- 
penses by giving a full hour’s record- 
ing on one reel of re-usable tape. 
Teachers like it for the excellence of 
its high fidelity sound reproduction, 
and pupils respond to it with gratify- 
ing results. Moreover, Revere’s price is 
well below those of other recorders of 
comparable quality. See your Revere 
dealer, or write and we will arrange 
a free demonstration. 


REVERE CAMERA COMPANY ~- CHICAGO 16 


Old record.ngs 
otly erased new ones 
mode Ne 
of dowble exposes! 


Meogret< tape con be 
ond Scotch Tape! 


“We are delighted with our 
Revere TAPE RECORDER” 


67) holds accessories, doubles as speaker to make 
a single unit weighing only 33 lbs. Many $29950 
Complete 


Fost forword ond rewind 


Revere 


wed powtion on the eel RECORDER 


$]5950 


Show 16mm educational films at their best with 
Revere SOUND MOVIE PROJECTOR 


Gives you bright, clear screen images and finest ‘““‘Theatre- 
Tone” sound. Shows silent movies, too. Even youngsters 
can set it up and operate it easily. Slip-over carrying case 


outstanding features. Priced amazingly low. 
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CHARLES COMPANY 


World's largest manufacturer of 


opaque projection equipment 


Now is ready to introduce 


the finest opaque projector ever made 


...Not a restyled old model, 


but the result of entirely new thinking 
in the field 


(A 


Watch for announcement 
in the November issue 


of this magazine 


For advance information, write or wire today to: 


CHARLES COMPANY 
Dept. F 
60 Badger Avenue, Newark 8, New Jersey 
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LEADER in slide film recording 
... because RCA VICTOR 


is convinced 


should 


sound as good 
as it looks! 


Your slide film recording requires the same expert care as the 
film itself. RCA Victor —through its 50 years of research and 
experience in the reproduction of sound and the latest 
electronic techniques—gives you a thoroughly engineered 
record and complete, efficient service in... 


RECORDING PROCESSING PRESSING 


*% The most modern sound-reproducing equipment and facilities ... 
latest developments in automatic frame-progression recording. 


* Engineers, specializing in slide film recording, assure the best 
presentation of your slide film story. 


* Pure Vinylite plastic records—both standard and microgroove— 
packaged in special slide film shipping cartons when desired. 


*% An extensive music library service. 


* Coreful handling and prompt delivery. 


Contact an RCA Victor Custom Record CHICAGO: 445 North Loke Shore Drive HOLLYWOOD: 1016 North Sycamore Avenue 
Sales Studio, Dept. 9E. Chicago II, Iilinois Hollywood 38, California 


Whitehall 4-3215 Hillside 
NEW YORK: 120 East 23rd Street 


custom 


MUrray Hill 9-O500 


recor RCA Victor Division 


sales 


Write for our Custom Record Brochure todoy! 
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Ansco Color TYPE 238 
Duplicating Film 


) 
‘ 


2 CON? ARE for taithtul color reproduction 

| COMP ARE tor leaner, whiter whites 

4 COMP ARE for high-fidelity sound 

5 PLS fast processing service 


VicTOR reaches into the heart of American industry — with a 


Leading Industries 
complete price and utility range in 16mm projectors designed 


Throughout the Nation 


for modern selling and personnel training. 


prefer 


Industry pace-setters, like United States Gypsum Company, 


"4 V ; C T O [2 make Victor and 16mm sound films a prominent part of their ou 
i progressive sales and training programs. 


f lémm SOUND MOVIE PROJECTORS Select a Victor to meet your specific business requirements. 


Acquaint yourself with Victor value and versatility by writing 


today for your Victor Industrial Booklet. 


Vidor Cogporation i 


A DIVISION OF CURTISS-WRIGHT CORPORATION 
Dept. Q-28, Home Office and factory: Davenport, lowa + New York + Chicago 
Distributors Throughout the World 
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For bright, clear pictures on the screen, be 
sure to ask for General Electric projection 
lamps. Research is constantly at work to 
improve them help you get more for 
your money. That's one reason most pro- 


jector makers use G-E lamps as initial 
equipment. Incidentally, there's a new look 
to most G-E Projection lamps. They've 
been streamlined inside . . . for better per- 
formance. Have you looked at one lately? 


LAMPS 
GENERAL ELECTRIC 


FOR BUSINESS FILM USERS: A COMPLETE REFERENCE LIBRARY! 


Lifwoary 
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ris ig Sports | s, Safety Film 
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TV Programs in Record Time 


® Ewery week of the current 
football season, one of the na- 
tion's toughest film assignments 
is being fulfilled by one of the 
oldest producing companies in 
the business. 

To Attias Fim Comporation 
of Oak Park and Chicago has 
again gone the assignment of 
putting together the All-Ameri- 
can Game of the Week telecast 
sponsored by Pontiac Motors. 
And every Saturday, 
where in the U.S.A., the game 
chosen by a board of experts is 
covered by Atlas camera crews 
for commercials, local color and 
the actual game itself. 

The studio wheels begin to 
roll on Saturday night when the 
first negatives return to the 
From about midnight 


some- 


|on Saturday through dawn on 


Monday, the films are devel- 


| oped, edited, sound-dubbed, 


BUSINESS 


| ac’s Detroit advertising agency. 


narrated, tied to commercials 
and polished. On early Mon- 
day morning they're ready to 
leave Chicago's Municipal Air- 
port on their way to some 30 
television stations for the regu- 
lar Tuesday night telecast. 
Atlas vice-president ALBERT 
S. Brapisu, in charge of pro- 
duction, personally supervises 
the assignment, working in 
close cooperation with ERNest 
Jones, vice-president of Mac- 
Manus, John & Adams, Ponti- 


Fire Prevention Week “Short” 
Plays 3,000 Theatres and TV 


* A new one-minute film on fire 
prevention is spearheading the 
National Board of Fire Under- 
writers’ campaign during Fire 
Prevention Week. The film was 
produced by Patuescore Pro- 
puctions, New York, being 
adapted from The Torch, a 20- 
minute subject by the same pro- 
ducer. Showings will be spon- 
sored by local fire departments 
and insurance agents. 


George Finch Addresses Sales 
Executives Club in Rochester 


* Georce B. Fivcn, vice-presi- 
dent in charge of sales develop- 
ment for The Jam Handy Or- 
ganization, will address a meet- 
ing of the Sales 
Club in Rochester, 
on October 9. 

Mr. Finch’s talk will intro- 
duce The Other Side of the 
Picture, a motion picture pro- 
duced for Dearborn Motors 
Corporation by his studio. 


Executives 


New York 
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We bring no canvas chairs to work... 


Films for Industry Business 
Film Clients Include: 
American Can Co. 

William L. Barrell Co. 

Boonton Molding Co. 

Robert Broeckman Productions 
Burlington Mills Corp. 

Calling All Girls Magazine 

Al Capp Enterprises 

Cincinnati Milling Machine Co. 
Community Chests of America 
Formica Insulation Co. 
Frankfort Distillers Corp. 
Gruen Watch Co. 

Richard Hudnut Co. 

Johnson & Johnson, Inc. 

Mac Gregor Goldsmith 


Mahoney-Troast Construction Co. 


Metro-Goldwyn-Mayer 
Muscular Dystrophy Asso. 
Proctor & Gamble Co. 
Puerto Rican Rum Institute 
Rubico Brush Mfg. Co. 
Society of Plastics Industries 
Socony Vacuum Oil Co. 
Spaulding Bakeries 

Sun Oil Co. 

Univis Lens Co. 
Westinghouse Electric Co. 
Yale University 
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ims tor Industry makes every man and every idea 
stand on two feet during the serious business 

of producing outstanding color pictures for the best 
medium in the business — the hgbted screen in 


the darkened room. 


rom conference to cutting room, the ideas and 
inspirations of capable, long-acquainted writers, 
cameramen, directors, and editors collide and do 
battle on equal ground; thus do the best 

scenes, action, situations, and stories emerge — 

a unified victory of many minds 


ntegrity of purpose is the only rule of combat. 
The results speak for themselves. Ask Films for Industry 
to screen one of the results for you, and let it speak. 


Mighty Persuasice Films... 


in Color — or Black and White. 
for Screen or Television 


2 400 
53-0831 
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Send for 
“A Few Facts 


About Audio” 


AUDIO PRODUCTIONS, INC 


PRODUCERS OF MOTION PICTURES 
NINTH AVENUE FILM CENTER BUILDING YORK, N.Y. 
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Visual Training and Communication of Ideas 


Are Key Factors in National Defense 


UR WORLD OF FILM is enmeshed in an- 
O other greater world of dynamic, history 
making events. As a medium of idea com- 
munication more complete than any other, with 
special prerequisites for the critical tasks which 
history has now placed at hand, films will now 
be reexamined and retried as our defense pro- 
gram takes shape. 

In many quarters of official Washington, for 
example, the re-examination will be undertaken 
by less familiar hands. As ever, the more power- 
ful means, the more complicated means can so 
easily appear less desirable to those who dis- 
trust the technicality as compared to other media. 
The balance of solid guidance and clear thinking 
on how we shall make and use these tools of 
audio-visual communication in the training and 
indoctrination of millions of our countrymen 
and the friends of freedom everywhere lies with 
the experienced professionals within government 
and tried and proven services outside, 


Tuere Are Expertencep Hanps AVAILABLE 


It is reassuring to recall familiar names with 
proven records of experience with film in key 
positions of responsibility—men like Herbert T. 
Edwards, the State Department's international 
motion picture chief; Floyde E. Brooker, visual 
aids executive for the U.S. Office of Education: 
the experienced hands of Lyle Webster and 
veteran Chester Lindstrom in the U. S. Depart- 
ment of Agriculture motion picture activity; and, 
of most recent importance in the news, Nathan D. 
Golden, the Department of Commerce film vet- 
eran, who now heads the Motion Picture Section 
of the National Production Authority. 

In this resume of civilian experience available 
to our defense program, the appointment of Nate 
Golden was a most logical step. It followed the 
equally logical larger course which has placed 
the National Production Authority within the 
capably administrated Department of Commerce. 
Secretary Sawyer has the confidence of all seg- 
ments of U. S. business and industry. Fully 
appreciating the tough and thankless job which 
must plac e defense needs first and foremost at all 
times, his fellow Americans know that Charles 
Sawyer brings efficiency and fairness to this most 
vital task. They will not fail him. 


Firms’ Rove wy Key Derense Procrams 

It is these direct responsibilities of film within 
the defense program which concern us. We 
possess a training medium and the means to 
create it economically and successfully for such 
tasks as civilian defense, plant security programs, 
fund-raising, material production, and public in- 
formation on defense problems. 

A private citizen's constructive suggestions may 
be in order to help accomplish what we know 
good films can do in such defense programs as 
we have outlined: 

1. Continue the excellent precedent of Mr. 
Golden's appointment into the presently shap- 
ing format of our Civilian Defense program. We 
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respectfully submit the qualifications of Floyde 
Brooker for this post of visual aids chief for 
civilian defense. His unequalled experience in 
guiding the production and utilization of 467 
training films and a like number of filmstrips 
for skill training in World War I is an asset to 
our country which it should use to the fullest 
extent. Under Mr. Brooker, government did 
more than pay another big war time bill, it made 
a solid and sensible investment in useful mate- 
rials which has already returned more than a 
quarter of a million dollars in royalty income to 
the U.S. Treasury. 


Guano Acarst Exrravacant Waste or Funps 


2. Coordinate as an advisory group to the 


Bureau of the Budget these and other experienced 
film men and women in government to safeguard 
against duplication of materials, wasteful and 
whimsical expenditures for elaborate and wholly 
unnecessary production facilities, ete. 

To elaborate this second point, we hear with 
growing concern that Hollywood film promoters 
are again attempting to unload their unprofitable 
studio properties on our defense establishment. 
The World War II record clearly indicated the 
needless waste of such investments. Those who 
are lured by inexperience to the idea that enter- 
tainment film makers have any special preroga- 
tives beyond their fields of fiction and fantasy 
need only look at some of the terrible examples 
of so-called training films which emerged from 
Hollywood in a certain era of World War IL. 


Get Tue Best AVAILABLE 

Pick the brains, skills, and facilities of those 
best qualified to serve and get what we need to 
expedite the defense job without waste of film or 
funds and on time. 

It's high time that we regarded this business 
of film making and film use as a wholly profes- 
sional and business-like procedure. Government 
turns to clearly qualified suppliers for the guns, 
planes, tanks and gear to guard our freedoms; 
too often in the past has it relegated just as great 
responsibilities for training men to use defense 


Mittions Avuptences like these in lands 
abroad have been and will be served by the Inter- 
national Motion Picture Program of the State 
Department as we strive for peace. 


equipment to untried, semi-professional and ama- 
teur experimenters or to such wholly unqualified 
channels as the entertainment film companies. 


Tue Recorp Is 


Now we submit the record of the producers 
who were responsible for more than 3,000 in- 
dividual titles in World War U1, serving with dis- 
tinction the Training Film Branch of the Navy 
the Coast Guard, the War Production Board, the 
Labor Department, the United States Office of 
Education, and a long list of other services and 
agencies. They are at hand in Washington, Phil- 
adelphia, New York, Detroit, Chicago, St. Paul, 
Los Angeles and other centers of population and 
production, strategically and conveniently located 
to serve and qualified by experience beyond the 
shadow of a doubt. 


Broad Program of Industry Public Relations 
and Reader Services Noted by Your Editor 


* It's the “extra-curricular” responsibilities that 
keep a publishing business from getting dull. As 
an example, the Editor of Business Screen has 
been called upon in recent months to address 
sizeable sponsor groups in Chicago, the Tri- 
Cities, Washington, D. C., and Hollywood Beach, 
Florida. Special articles have been prepared 
for numerous general and trade publications as 
well as special statistics on the industry, film 
references, ete. Consultation with individual 
companies and government executives occupies 
third place on our activity schedule but first 
priority on behalf of successful use of the 
audio-visual medium, 

The influx of film title requests, matching the 
growth of the subject matter itself in terms of 
thousands of films, is still another editorial serv- 
ice responsibility. Somewhere near 15,000 film 
titles will have been alphabetically classified for 
instant reference through our recently installed 
Remington-Rand “Line-Dex” system. 

The plain truth is that this ever-growing field, 
plus vital new responsibilities to the defense 
program shared with our industry and govern- 
ment, is inclined to swamp the boat at times. 
While bailing out this month, however, we man- 
aged to produce a little over 168,000 pieces of 
»riginal film information literature. That includes 
the more than 8,000 copies of this issue of 
Business Screen, we're happy to say. 

It is our conviction that these public relations 
tasks are vitally important to the solid develop- 
ment of this field. Our only regret is that we are 
not able to give of ourselves and our facilities 
to the fullest extent of the opportunities afforded 
by a medium so widely appreciated and yet so 
little understood by so many whom films can 
profit most. OHC 
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USINESS SPONSORS of public relations 
B films have generally measured the effective 
of their offerings by two ecriterm 
quality of the film, largely based on their own 
opinions, or the audience reaction reports re 
ceived from groups which have viewed the film 
and quantity of audience the number of people 
estimated to have seen it. Thus, with this yard 
stick, any preture which receives generally favor 
able reports from adult audience group chair 
men or school teachers whe G1 out the customary 
forue w h rune up a sizable auciene 
ueually conceded to have been an effective and 
successful tool in the company « public relations 
program 
Although there are several fallacies in this 
evatem of measurement which have been appar 
ent to most sponsors for seme time, it is still fre 
quently offered as the best, of even the only, 
method of gauging 4 puture s+ value to the com 
pany. ("A million people saw it, and they all 


they liked i 


Meow Sraxoanos Do Nor 


Blanche Thebom and Exio Pinza are among the stars featured in “Rehearsal” 


What Does the Film Audience Think? 


EXTENSIVE TESTS CONDUCTED BY SCHWERIN RESEARCHERS GIVE 
FACTUAL DATA ON REACTIONS TO SEVEN TELEPHONE PICTURES 


the sponsor than good despite surface evidence 
to the contrary 

The problem of audient reaction 
has been foremost in the thinking of many busi- 
ness film sponsors for some time. It has re 
ceived considerable attention at all recent meet- 
ings of the Industrial Audio Visual Association 
and will be a key point of discussion at the Octo- 


ber LAVA meeting in New York 


Devetor Tecuxtours For Tesrine 

One solution to a useful attitude measurement 
svetem, and perhaps the most extensive conducted 
to date, is the series of tests just completed this 
summer by the Schwerin Research Corporation 
for the American Telephone & Telegraph Com- 
pany More than just a reaction test of spree ihre 
films, the Schwerin and ATAT project was a 
joint undertaking ty devise a sound methodologi- 
cal technique for the testings of films 

Two reports were actually made. One on four 


“Berone Your Rines” was pro- 
duced tor AT&T by the Pathes ope Company 


The methods of measurement weed by other 
media do not apply in most cases to films. Few 
motion pietures designed for general audiences 
are shown with the purpose of selling goods a 
valid measurement of printed of radio adverti« 
ing. Film distribution largely non-competitive 
im that the audience, once seated, may not register 
disapproval by turning @ page or twesting a dial 
Reaction reports sent im by the leader of an 
audience group may not be too reliable as an 
ndication of the actual disposition of individuals 
im the aucience to the film. It may ewen be true 
that a seemingly “good” picture reaching a large 
audience “a boomerang doing more harm te 


AT&T motion pictures. and a second, also on 
four films, including one from the first group 
after revision. In the first group were: Tele- 
phone Screen Review No. 8: a newsreel type of 
filrn ith running commentary oov eTing two 
subjects—the San Francisco Chinatown telephone 
exchange, and Bell Systern's Automatic Message 
The film included a four 
minute commercial that was also used on Re 
hearsal, one of the other films studied. Before 
Your Telephone Rings: a telephone is seen being 
installed as a family move into their new home, 
after which the film goes on to show the complex 
operation in back of this seemingly “easy” job. 

Just Imagine: The 433 parts in the modern 
telephone are shown by stop motion camera tech- 


Accounting method 


nique “assembling themselves” into a complete 
instrument, while the story of their research and 
manufacture is told. 

Rehearsal: The camera covers an informal 
rehearsal for The Telephone Hour radio show 
involving Donald Voorhees and the orchestra, 


“TELEPHONE Screen Review No. 8” is a news 


reel type of sound motion picture 


Ezio Pinza, Blanche Thebom, Wallace Magill, 
Flovd Mack and Tom Shirley. During the final 
duet, the setting changes from “rehearsal” to “on 
the air.” 

These four films were each tested both in New 
York City and in Wisconsin rural communities 
to a total of about 8,000 persons. Reactions of 
urban and rural audiences were thus obtained 
and compared. The four Wisconsin communi- 
ties in which tests were conducted were Colum- 
bus, Fort Atkinson, Juneau and Stoughton. 


Scores Measure Inreresr of Viewens 


The basic test sessions for these films were 
conducted in the same way as the Schwerin 
System's radio and television sessions. The scores 
given in the report were, therefore, measures of 
interest or liking, obtained by having the audi- 
ence check their reactions at frequent intervals 
while watching the films. The higher a score, the 
higher the interest, or liking 

In addition to the qualitative tests of the films, 
a detailed series of questions was also developed 
to measure changes in audience attitude brought 
about by viewing the films 

The complete first report constitutes a sizeable 
book indicating audience reactions and attitudes, 
in Wisconsin and in New York, both before 
viewing the films and after. The main findings 
brought out were as follows: 

. . » Three of the films were well liked in both 
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New York and Wisconsin. Rehearsal was well 
liked by the New York audience, but poorly re- 
ceived by the Wisconsin one. Informality and 
“imaginative” material seemed not to be as well 
liked by the rural audience as more direct ap- 
proac hes. 

. . All the films were better liked in New York 
than in Wisconsin, to varying degrees. 
. . » The commercial was about as well liked by 
both audiences, and only a littl more effective 
among the New York viewers in terms of remem- 
brance and belief. This was true even on Re- 
hearsal, although the Wisconsin audience liked 
the rest of the film much less than the New York 


audience. 


Unravornaste Errecrs Are ReveaLep 


. . One important result was the revealing of 
two unfavorable effects that otherwise would have 
gone unnoticed, 

. . « Im the case of Screen Review No. 8 there 
was an increased feeling on the part of the audi- 
ence that all the mechanical equipment shown in 
the film would cause loss of jobs among telephone 
company employees. An unfavorable effect cre- 
ated by Just Imagine was an increase in the frel- 
ing that the company was not doing all it could 
do to provide service for everyone who wanted 
it; perhaps because the film showed a type of 
modern instrument that many viewers wanted 
but did not have. 

. . « Women liked the films better than men did, 
and older people liked them better than did 
younger adults. These differences were more 
marked in the New York tests. Other rural 
people liked the films better than farmers did 


Firms Rare Tor Snows 


In both New York and Wisconsin, however, 
the films were liked about equally as well as top 
radio and television shows regularly tested by 
the Schwerin system 

After the results of the first tests were studied, 
AT&T and Schwerin conducted a second series 
designed to answer these questions: 

1. Does the method or place of a test affect the 


every State in 
te the 


BELL TELEPHONE sys 


“Just Imacine” produced by The Jam Handy 
Organization shows telephone manufacture. 


3. What types of films affect which attitade 


areas? 
4. Can new films be pretested’ 


The second report studied audience reactions 

to these four films: 

Telephone Screen Review No. 8 (a revised 
version} 

Story Without End (a new, unreleased AT&T 
film) 

Parade of the Relays 

Speeding Speech 


Sereen Review No. & was chosen for revision 
because of the unfavorable effect referred to 
above. The revision consisted of redoing portions 
of the narration which had to do with billing: ac- 
euracy and with technological unemployment; 
there were no changes made in the pictorial 
content. 

To determine whether the method or the place 
of a test affected results, Schwerin conducted the 
first block of tests at the Museum of Modern Art 
Theater in New York. The letters of invitation 
specifically told these audiences that the sessions’ 
purpose was the testing of films, 

Though it was desirable to run future tests at 
National Broadcasting Company studios, this 


Tommy TeLerHone and his magic hopper are 
featured in the film “Just Imagine.” 


shift in location was one variable, Another and 
more uncertain influence was that the Museum 
audiences knew in advance that they would view 
films, while the NBC audiences would see the 
films unexpectedly and only as part of a testing 
set-up that also included radio and television 
programs, 

By comparing profiles of audience likes and 
dislikes at various stages of the showing at both 
NBC and the Museum, it was found that the 
graph contours for both audiences were virtually 
identical throughout. It can therefore be con- 
cluded that the place or method of test does not 
affect the results. 


Errects or Cuances Suown Tests 


The results of the second Schwerin report for 
AT&T brought out the following findings about 
the films tested: 

.. The revisions made in the narration of 
Sereen Review No. & definitely made that film 
more effective than it was in its original version. 
The most important effect of the changes was to 
create a favorable impression regarding techno- 
logical unemployment, since the film's revised 
version made it clear that machines mean more 
not fewer—-jobs. Kemoving this weakness also 


results? change might have conceivably lead to different hed the “hate” elect of mating ether lnpees- 
2. Can the findings be used to improve films? results from those obtained at the Museum. The (CONTINUED ON PAGE FORTY-FIVE) 
SECOND TEST SERIES: DEGREE OF LIKING FOR FOUR Fitms FIRST TEST SERIES: DEGREE OF LIKING FOR FOUR FILMS 
a4 
82% 20% 20% 
oc 
73% 
40 40 
TELEPHONE stoav PARADE SPEEDING SCREEN REVIEW YOUR aust REHEARSAL 
SCREEN REVIEW witHout or no.8 TELEPHONE 
wo. 6 RELAYS 
(Revised) 


These two graphic diagrams show the test results 
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obtained by Schwerin on seven different AT&T films. 
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Growing Trend Towerd National Organization 
of Business and Training Film Producers 


@ A week doewn't pare without at least a few calls 
our four nationwide Business Scaeen 
New York, Washington, Chicago, 


sponsoring om 


in cach of 
bureau offees 
wherem a 


and Loe Angeles) 


pany, ad agency, or another producer asks for 


information on a new and comparatively un 
known fle productic nh company 


The hundreds of 


city directories under the classification 


names in telephone and 
“motion 
picture producers ofler no distinetion as to ex 


perience, financial stability stall of special in 


tereste Anyone with a desk and a phone is 
capable al seeming like 1 dependable production 
source until proven otherwise. Bat the buver 
pave heavily for such mistakes and the audio- 
viewal road is littered with the remains of hope 
ful film programe that perished through careless 
or incapable handling. The lure of television's 
apparently large potential has brought in even 


Before 


output, 


gteater numbers of wishful wilde atters 
strangling on their own penurious tv 


some of these video “specialists” are already 
making desperate overtures for regular business 


film contracts 


Tue Wrone Sipe or “Proven Sreeer” 


The resultant confusion is confounded twice 
over by some of the entertainment industry's left. 
over and 
tumbling 


’ producers, now fugitives from 
Although only 
masters of the gag and 


bo o “big bust 


theme 
ole 
any business to keep the sheriff away 

An awareness of the buyer's peril in these 


situations was acknowledged by the Association 


interests 


there is an apparent readiness to “take” 


of National Advertisers in its publication (via 
the AN \ ilene ( ommittes spe ial group! the 


List for Probus et and Sponsor Respon 


sibilitues” in 1048. Representatives of the Ameri- 
can Association of Advertising Agencies have 
expressed similar concern as have the experienc ed 
him department executives who comprise the 
professional membership of the Industrial Audio- 
Viewal Association. Now there are definite signs 
of group action on the part of the reputable, ex 
perienced companies who hold rightful claim to 
the designation “Business, Factual and Training 


Film Producers.” 


Training for Better Plant Security 

Evidence of the growing of both 
Washington and industrial leadership with the 
defense problem of plant security is reflected in 


conceTn 


recent correspondence to us. All workers in cer- 
tain key industries are part of this problem as 
well as all degrees of management. Getting under 


standing sflecting delicate balances in 


labor-management relations and maintaiming a 
tight program of indefinite duration are not easy 
tasks. Filem like Guardian Against Sabotage and 


hed 


subjects which may be applicable but some new 


Security are typical military training 


subjects are also needed 

All types of aids such as booklets, posters, and 
recordings can help during indoctrination meet- 
ings. The ABC recording of the comprehensive 
radio program Communism U.S. Brand is a rec- 
ommended reference. Further details will be cov- 
ered in an early feature article based on mate 


ria! research now being conducted 


Subject: Add Definitions For the Field 


# A good friend of proper film utilization and 
of Bostness SCREEN is assistant professor J. J 
Jehring at Cornell's School of Industrial and 
Labor Relations. He suggests broadening the term 
“himography” as a properly descriptive word to 


In the 


spirit of this suggestion, we're at work on “film. 


cover film tithe and source references 
ographies” of the printing and publishing in- 
dustry, on atomic defense and home security, and 
for civic and municipal government film pro- 


gramme 


Large Industrial A-V Market Still Open 


* For your potential lomm film distribution and 
sound slidefilm equipment market figures note 
24,000 indus 

employing over 100 
73° of all industrial 
More than 4,000 of the plants, mostly 


larger ones, have been noted as equipped for 


the fact that there are more than 
trial plants in the U.S 
workers. These employ 


workers 


lomm sound projection. Undoubtedly many more 


thousands have equipment or access to it. 


A Temperance and Tolerance Picture 
Tells Facts About the Alcohol Problem 


# As election time draws near in the state of 
Arkansas, voters will be faced with a decision 
on whether that state goes “dry” or “wet.” Advo- 
cating a middle-of-the-road program that scorns 
the hypocrisy of so-called total prohibition and 
its attendant lawlessness but is just as firmly 
opposed to uncontrolled liquor distribution is the 
Temperance and Tolerance Association of Amer- 
ica. 
Fum Founper’s Lire Story 

Comparatively lesser known than its stern- 
visaged and uncompromising contemporary, the 
Women's Christian Temperance Union, T & T 
owes its existence to a courageous Nebraska 
WCTU “rebel” Mrs. Ida M. Thurber of Lincoln. 
Mrs. Thurber sought a workable solution to the 
alcohol problem and her story is the keystone of 
a new 48-minute sound motion picture And the 
Truth Shall Make You Free produced by Wild- 
ing Picture Productions, Inc. and row widely 
showing to adult audiences. 

4nd the Truth .. . 
group audiences in Arkansas where T & T has 


is being seen by a lot of 


made numerous prints available. It makes a com- 
mon-sense approach to the alcohol problem 
which could lead to its solution and restraint, 
improved state control, and greater respect for 
law and order. Bookings of the film are free 
and audiences outside of Arkansas can obtain 
prints for showing from the Chicago headquar- 
ters office of the Association at 150 E. Superior 
Mreet. 


Distaipetion py Mopern 

Distribution for the Temperance and Toler- 
ance Association film is in the capable hands of 
Modern Talking Picture Service, Inc., whose na- 
tionwide exchange facilities make it possible to 
get maximum showings out of a limited supply 
of prints for which demand is indicated by 
church and other adult discussion groups all 
across the country. Special campaign assistance 
and direction was arranged by Modern for the 
Arkansas showings, covering hard-to-reach rural 
areas and large cities where the film is expected 
to play a useful part in arousing informed public 
opinion. 

The success of And the Truth in its educa- 
tional mission to broaden public thinking on 
the aleohol problem is being closely watched by 
other users of public relations films. 


“And the Truth 

Shall Make You Free” 
‘scenes, left to right) 
Jupce 


because | choose to be.” 


“I'm ateetotaler, 


stills bring havoc 


to those who run them 


and to unwary consumers 


Mercuant: ‘Let's 


adopt a program that will 
bring us real temperance.” 
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Jam Handy Research and Production 
Makes “Waves of Green” Outstanding 


* Frequently cited in recent months as one of 
the outstanding general interest motion pictures 
on an agricultural theme is Waves of Green, the 
38-minute Technicolor tribute to America’s land- 
grant colleges produced for Dearborn Motors 
by The Jam Handy Organization. 

This is an excellent example of the potential 
use of the film medium for broad public relations 
as audience kudos continues to reflect awareness 
of the sponsor's contribution. The thoroughness 
of research by Jam Handy, which took almost 
two years before cameras turned, is indicated in 
the authentic documentation of the land-grant 
college scientists’ discoveries which have bene- 
fited all mankind through agricultural progress. 

It is this kind of definition of the American 
Way that will do more than flag-waving to re- 
mind Americans of their real strength. There's 
unusual drama in the real-life stories of the re- 
search work of men like W. J. Morse who helped 
develop the soybean industry, J. R. Beaudette of 
Rutgers who helped conquer Newcastle disease 
in poultry and E. S. McFadden at Texas A. & M. 
who developed rust-resistant wheat. 

The film may be secured for showing by 
application to Dearborn Motors Corporation, 
Dearborn, Michigan. 


Drama of Modern Steel Construction 
Told in Steel’s “Building for the Nations” 


* Chicago representatives of the financial, trade 
and other publications and newspapers were a 
most receptive audience at the recent preview ing 
of a new color and sound motion picture record 
of the building of the Secretariat headquarters of 
the United Nations in New York City, presented 
by United States Steel. Host at the preview was 
the public relations department of U.S, Steel sub- 
sidiary —Carnegie-Illinois Steel Corporation. 

Building jor the Nations was begun as a color 
film record of the fabrication and erection of 
structural steel for this unique skyscraper. The 
American Bridge Company, another U. S. Steel 
subsidiary, was awarded this contract and Car- 
negie, a sister company, made the ten thousand 
structural pieces of steel to exact specifications. 
As the drama of construction emerged into the 
final climax of the dedication ceremonies with 
President Truman and representatives of all the 
United Nations, the realization became apparent 
that Loucks & Norling Studios, the producer, had 
created a fine general interest subject. 

Much of the technical detail of Building jor the 
Nations, as the film now stands, will be of pri- 
mary interest to technical societies and engineer- 
ing schools. Shortening of the subject to high- 
light the drama of towering steel, excellent color, 
and human interest would broaden its audience 
immeasureably. 

And there's final and significant importance in 
the idea that this building itself, symbolizing the 
industrial might of the nation, also symbolizes 
“in steel and masonry the hope for peace and hap- 
piness for all the peoples and all the nations of 
the world.” ~—OHC 
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A New Filmstrip \ isualizes 
Effects of Machine Power 
The material story of the effects 
of machine power on our stand- 
ard of living is viewalized in the 
new Twentieth Century Fund 
filmstrip Machine Power Means 
Plenty. Produced by Pathescope 
Productions, New York. 


PARTNER ON THE PropucTion Line is this worker 
in the Ford Motor Company plant. 


The Significant Story of Dealer-Maker 
Teamwork Is Shown in New Ford Picture 


* Several months ago, previewers at the Cleve- 
land Film Festival judged a Ford Motor Com- 
pany motion picture as their first choice in a 
field of “employee-management relations” sub- 
jects. This picture, 6,000 Partners, is essentially 
a “private-relations” film and the story of Ford 
manufacturing enterprise linked together with 
and dependent on the prosperity and activity of 
6,000 other independent enterprises, large and 
small, who comprise the Ford distributor and 
dealer family. 

As a practical lesson in economics, 6,000 
Partners clearly shows the division of profits by 
Ford among its dealer family and parts suppliers, 
from Maine to California. 

The 20-minute film, produced by Raphael G. 
Wolff Studios of Hollywood, will be of general 
interest to business groups, high school and 
college students of business and economics, and 
similar audiences. 


And partners, too are the local Ford dealers. 


Machine Power As an Economic Factor 


The increase in recognition and understand. 
ing of our American heritage has been high- 
lighted by a dramatic color filmstrip, Machine 
Power Means Plenty, recently released in New 
York by the Twentieth Century Fund. The 
story traces the growth of machine power in 
this country, and cites its amazing growth as 
a major factor in our high standard of living. 
The filmstrip was produced by the Pathescope 
Company, and is based on the findings of a 
survey, “America’s Needs and Resources.” Di- 
rected by J. Frederic Dewhurst, economist for 
the Twentieth Century Fund, the  filmstrip 
utilizes some of the latest methods of produc- 
tion--combining photographs with art work, 
drawings and charts in full-color. 


Tuese Savient Facts Ane Mane Crear 


In its vivid 6) frames, with commentary 
printed directly on the film, Machine Power 
Means Plenty points up these salient facts about 
our economy: 

lL. The United States uses almost as much 
machine power as the rest of the world com- 
bined. 

2. An average hour's work in America to- 
day produces five times as much as an hour's 
work did a century ago. 

3. Use of machine power is a key factor 
in the rising rate of output for each hour 
worked. 

4. This country produces about one-third of 
the world’s total output of goods and services, 
yet has only 1/15 of the world’s population 
and natural resources, 


Dirrenence in Propuctiviry ts Suown 


To illustrate these points, the filmstrip graph- 
ically portrays the example of “Al Franklin,” 
a mythical character created to represent a 
typical American worker. Al's grandfather used 
a pick and shovel, and was paid $1 for a 12- 
hour day. Al operates a power shovel, and is 
paid $3 an hour for an 8-hour day. It would 
be superfluous to point out the tremendous rate 
of output increase that has taken place in the 
time covered by this illustration. 

But the story of Al is the story of American 
advancement, where machines have replaced the 
back-breaking labor of men and beasts. Wages 
have gone up. Hours of work have gone down, 
and the American people find themselves with 
more leisure time, more income, and more bene- 
fits to be shared by all. 

The film-strip is distributed on a sale basis by 
the Text Film Department of the McGraw-Hill 
Book Company, New York. 
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CASE HISTORIES 


STAFF REPORTS ON BUSINESS 
MOTION PICTURES 46 SLIDEFILMS 


highlights in “Neptune's Of 


New Color Film Shows Search 
For Off Shore Oil Resources 
Sponsor: Kerr-MeGee Oil Industries, Inc 
Tithe: Neptune's Oil Fields, 21 min., color, 
produced by Robert Yarnall Richie Pro 

ductions, In 
® Dotted along the shores of Texas and 
Lowisians and many miles out into the Gull 
of Mexico 


to tap the thirteen billion barrels of petro 


oul producers and drillers try 


leum: that geclogists say is lying beneath 
this part of the Gulf. No big strike has yet 
been racte and the project far has coat 
ten times ae much dollar-wise as the results 
produc ed 

Most of the drilling so far has been only 
up to a few miles off shore from platforms 
driven inte the Gulf bottom, Trying a new 
tack, KerrMetiee Industries has been 
surveying the regions many miles farther 
out and has brought in several wells lying 
under ae much as 20) feet of water 

Neptune's Oil Fields is the story of this 
project show ing Kert drilling from 
a self contained unit operating from a con 
verted LST. The film shows 
and magnetic surveying, directional drill 
ing techniques, living conditions on the 
ship and something of the geologic forma 
tiene containing the off shore petroleum 

This new film will be used for several 
purposes and will be made available on 
free loan to technical echools and societies 
te show 
off-shore drilling techniques from Kerr 
Metiee Inc, Oklahoma City 


will aleo be weed for personnel 


recent technological advances in 


trent showing proapoctive employees what 
Kerr Ma 


demonstrate the 


sea borne drilling rigs are like 
Cee will use the him te 
off shore freld’s ssibilities to prospective 


alse 


Basic Principles of Selling Are 
Applied in New DeSoto Slidefilms 


Texaco Farm Picture Tells Story 
of a Lad and His Prize Calf 


® “What you sll” rather than “how you sll” 
is the principle adopted in a recent series of 
sound slidehime created for the DeSoto Di- 
vision of the Chrysler Motor Corporation by 
Rocket Pictures, Inc. of Hollywood 

Encouraged by the results of the Aggressive 
Selling Series,” produced by Rocket in 1949, 
DeSoto dealers are baying the new slidefilms 
not because care are hard to sell, but because 
they need a permanent training package 

In none of the six films is an automobile 
shown, therefore, they are not dated and can 
be used as a training tool for many years to 
come 


Moments 


You're Up, first in the series, shows the 
salesman appreaching the customer and han 
dling him daving the first few minutes, so as to 
sell himself, sell his agency and lead into sell- 
ing the “car” rather than the “deal.” It covers 
those all-important introductory minutes when 
the salesman should talk himself into the op- 
portunity of presenting and demonstrating the 
benefits and advantages of the DeSoto, and 
what the customer will get for his money 

The Presentation again points out to old and 
new salesmen alike what it is the prospect bays, 
therefore, what the salesman should present. 

Carrying through with this same treatment, 
The Demonstration shows how relating the sell- 
ing points of the car to the customer's indi- 
vidual needs in a matter-of-fact fashion can 
convinee the prospective buyer of the car's 
real value “to him.” 


You Have To Keer Looxine For Ir 


Handling the early appraisal request is shown 
in the next film, Don't Be Backward, while 
Prospecting points in an easily understood man- 
ner, why constant prospecting is necessary and 
the benefits of follow-up procedures, an essen- 
tial part of the salesman’s daily routine 

Closing the Sale presents actual methods of 
procedure from the point of “throwing the 


switch” to quoting the price for the first time 
in the form of “your car and number of dol- 
lars per month. We're all set... just sign 
here.” 


Again, the art of closing is defined to the 
salesman so that he controls the interview and, 
if necessary, even calls in the Sales Manager 


to help him over the hill. 


Tuese Suow Tue Basic Srurr 


Rather than telling the same story in the 
same way, but with a new prSduct design, re- 
peated showings of the films made to this 
formula re-emphasize principles to be used by 
men in all selling activities, regardless of prod- 
wet design. And, because they are not dated, 
additional funds are made available for new 
purchasing training films on attitudes, effect. 
iveness and techniques of selling 


*The Aggressive Selling Series is « evndicated sound 
program available from Hecket Pictures 
108 Senta Menica Blyd, Los Angeles 


& The Texas Company's T'ex—The Story of a 
Champion Calj, just released this fall, is a good 
example of how interest can be developed and 
sustained for a new film long before it is ready 
for showing. 

Last spring, in the Texaco Tortcs, a 
newspaper widely distributed to farm families 
across the country, it was announced that a movie 
was going to be made of Daniel Krenek, a 17 
year old Wharton County, Texas, boy who. had 
been presented with a beautiful white-faced Here- 
ford calf named Tex. Dan was going to try to 
raise the calf to become a champion in stock show 
competition, and Farm Torics readers were in- 
vited to send in their suggestions on care and 
feeding to help him. At the same time, Audio 
Productions was engaged to begin filming the 
story on location in Wharton County 


Buup A Future Avupience 


While production was under way this spring 
and summer, Dan wrote articles for Fanm Topics 
telling how Tex was progressing on his road to 
the stock show purple ribbon. 

What Texaco has accomplished in this build- 
up is quite in contrast to the usual highly secre- 
tive business film procedure. Texaco has now 
not only a warm, humar film story to show at 
some 3,000 farm meetings this fall and winter, 
but a very definitely expectant audience, proven 
by the good response to the suggestion request 
begun last spring 

Adding to the film's human interest, of course, 
is the fact that Daniel Krenek is an actual person 
and Tex is really his calf. 

Distribution kicked-off late in September at a 
big dinner in Wharton County attended by most 
of the local stock-raisers and broadeast on sta- 
tions of the Texas network. It will also be shown 
at a special preview dinner for directors of the 
American Hereford Association in Kansas City. 


Wit Be Wipery Suown At Meerines 


Following this, the Texas Company, and the 
farm machinery manufacturers with whom the 
company cooperates on some farm meetings, will 
use the film exclusively. After a year, prints will 
be loaned to various public and state film 
libraries. 

Tex is one of a series of Texas Company films, 
earlier ones being on poultry raising and apple 


Dan Krenek and his prize calf “Tex” 
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Research is dramatic but it's also a story of tireless human endeavor 


growing. Another is in preparation on dairy 
cows, to be filmed in Wisconsin. 

Although the series is primarily planned for 
the farm meetings, all the films, and Tex in par- 
ticular, should hold a lot of interest for all types 
of audiences. Besides the personal story of Dan, 
Tex is a color film, runs about 30 minutes, and 
has an original musical score. 


A New Sales Motion Picture Inaugurates 
the Puerto Rican Rum Market Program 


Sponsor: The Puerto Rican Rum Association. 
Title: Let's Make More Money With Rum, 13 
min., color, produced by Films For Industry, 

Inc 
® This new sales picture sets off a new cam- 
paign to aggressively promote Puerto Rican rum 
all year around. It marshals impressive statistics 
to prove that rum is far from being just a popular 
summer drink, but is consumed equally in all the 
months leading to a peak in December. 

Frankly confronting the seasonal problem, the 
film illustrates the new hard-hitting advertising 
campaign ready to run in most leading national 
magazines this fall from November through the 
holiday season, pointing out that this is the extra 
push to regular all-year round promotion. It 
shows the attractive and colorful display racks 
and point of sale gimmicks that have been de- 
signed for dealers to tie in with the ad campaign. 

Puerto Rican rum’s campaign is unusual in 
that it is directly financed by the Puerto Rican 
government on behalf of one of the island's lead- 
ing industries. It supplements individual promo- 
tion of the various producers who conduct their 
own campaigns and also tie in with the Institute 
activities. 

Let's Make More Money With Rum tells the 
story of a jobber salesman, not meeting his rum 
sales quota, who learns the background of rum 
as an American beverage (it was the universal 
cup of cheer in early times——fortified Paul Revere 
on his famous ride}, the American public's 6 to | 
preference for light—-Puerto Rico type—rums, 
and then goes out to successfully promote and 
sell it to his dealers. 

The picture will be shown to jobber salesmen 
by the Institute's own missionery men, and by 
the sales staff of the individual rum producers 
who are obtaining prints from the Institute. 
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Oil Industry Information Committee 
Sponsors Human Story of the Business 


*% A new motion picture, 24 Hours of Progress, 
is now being distributed to social, civie and 
business clubs, schools and other organizations 
under the aegis of the Oil Industry Information 
Committee of the American Petroleum Institute. 

Unlike last year’s OLIC film, The Last Ten 
Feet, which was a well edited version of clips 
from many sources, the new picture is all original 
production reflecting the large amount of money 
which went into it. Scene after scene is a photo- 
graphic gem, dramatically filtered and accom- 
panied by a moving musical score, 


A Broap PanonaMa or THE 


Ralph Bellamy, the narrator, describes a day 
in the panorama of oil industry operations and 
relates them to everyday American life. He makes 
an effort to show the human side of oil people, 
from drillers to service station operators. He 
describes the intensive competition of the indus- 
trial giants as an important feature of the in- 
dustrial progress that has made America strong. 

Oil products are shown in the part they take 
of birthing a baby, running farms, factories, 
stores and homes while the camera darts from 
place to place like a bee in a clover field. It 
would seem that a strong attempt had been made 
to cover every facet of the oil industry, the free 
enterprise system, the dangers of government 
controls and the handsome face of the American 
scene all in one picture. 


“Ou. Procarss Weex” Cominc Tuts Monrn 


Six hundred prints of 24 Hours of Progress 
are now in circulation. The film will receive 
wide promotion during Oil Progress Week, na- 
tionally celebrated from October 15 to 21, and 
will be circulated to audiences for several years 
thereafter. 

Louis de Rochemont produced 24 Hours of 
Progress under the supervision of Film Coun- 
selors, Inc. 


Oil Companies Active Film Sponsors 
® Practically every oil company of any size 
is an active user of the film medium. The in- 
dividual Standard Oil Companies, Sinclair, 


Shell, Humble, Tidewater, Sun, and other lead- 


ap Se behind these gleaming towers is the drama oj “24 Hours of Progress” 


ing companies (including those listed in these 
pages all have consistently used both internal 
and external films in addition to participating 
in industry-wide programs such as 24 Hours of 
Progress. 


Safety Education a Vital Task 

During Oil Exploration Work 
Sponsor: Geophysical Service, Inc. 
Tithe: Make No Mistake, 21 min., color, 

produced by Gulf Coast Films, Ine., a 

corporation under the direction of Rob- 

ert Yarnall Richie. 

® Every day, almost every hour, some- 
where in the world a shooter in one of 
Geophysical Service's seismic exploration 
teams sets off a dynamite blast, Observers 
of the teams, with seismographic instru- 
ments, record the data and oil producers 
know what kind of strata lie underneath 
the blast area. 

Dynamite is not unusually dangerous, if 
handled properly, but it is tricky. Geo- 
physical Service, using the explosive con- 
stantly in its work, has an enviable safety 
record and intends to maintain it. Make 
No Mistake is part of the company’s safety 
program, and will become a major tool in 
promoting safety among its employees. 

The story of Jim Miller, a new engineer- 
ing graduate hired as an assistant shooter 
on @ seismic exploration team, the film tells 
how he learns through mistakes and near- 
mistakes the importance of safety not only 
for himself, but for all the members of his 
team. His safety education consists not 
only of correct explosive handling, but also 
related things such as insuring that all 
drinking water used is pure. 

Make No Mistake will be used for show- 
ing to all company employees—-from Can- 
ada to Saudi, Arabia-—-and to all new em- 
ployees as they are hired. A Spanish 
version has been prepared for South Amer- 
ican employees. 

Distribution outside the company will be 
limited to qualified borrowers—technical 
groups, oil companies, etc. from Geophysi- 
cal Service, Inc., Dallas. 
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CONTINUING THE BUSINESS SCREEN SERIES ON “MEET THE PRODUCERS” 


Coffeehouse wene in “Jerry Pulls the Strings 


and (right) a scene in “Answer jor Anne” 


“Versatile” Is the Word at Caravel Films 


HERE IS AN old log book at Caravel 

T Filme’ offers in New York that records 

tithes, dates and detaile of all the firm's 
productions during the past thirty years 

Among the hundreds of successful films noted 

im the book are several of importance because 

they mark milestones, not only for Caravel, but 


for the whole business film imdustry 


banty Commencta Pearone Snows Way 
For instance, So This is Eden, produced by 
Carevel in 1921, wae one of the first feature 
length commercial motion pictures ever to be 
It extolled the merits of the 


Hoover Vacuum Cleaner and was distributed in 


shown in theaters 


dependently through Hoover managers 
Reports showed that a month of solid bookings 


in any given district was not anusual. This en 


Coxsrenence at Camavet 


Leary, chiel, research and writing 


(aldhers 


director and production manager 


tertaining movie opened the eyes of a lot of busi- 
nesemen to the motion picture's ability to do a 
firet clase selling job 

Another entry in the log, year 1931, tells how 
Caravel produced one of the first “talkies” to be 
used by a business firm. The client was the Ward 
Baking Company, and the picture, Better Sales 
Less Stale 


A Recore For Prostem-Soivine 

Still another entry tells how Caravel, in 1932, 
contrived a projection machine that would stop 
and start as desired — and at the same time permit 
sound to be added to a striphim sales presenta- 
tion. This carly machine improvised to meet 
a client's needs was one forerunner of today’s 
sound slidehim projector 


These early experiments and successes in a 
I 


il fo ri are Joseph R Avhana, direc for; Burnham Vac- 


David |. Pincus presedent Jack Sem ple, manager, anination de pt 


and Conrad Smith, writer 


For three decades, this pioneer 

has been meeting and solving a 

host of problems through creative 

and ingenious solutions on the sereen 


new industry reflect the whole pattern of the 
company's operations to this day. As a result, 
Caravel has acquired a solid list of clients who 
have found that whatever the business problem, 
if some sort of sight and sound medium can 
solve it, Caravel will come up with the solution 
While Caravel’s staff is primarily made up of 
motion picture and slidefilm technicians, it is 
balanced by people who have a comprehensive 
people 
thoroughly conversant with problems affecting 
sales, merchandising, advertising, public rela- 
tions and labor relations. In its role of business 


knowledge of how business functions 


Camera Room in the animation department at 


Caravel Films N. Y. studios. 


consultants, Caravel is active in building com- 
plete sales promotion and sales training pro- 
grams for industrial conferences and conventions. 

Ownep By Tue Men Make Ir Go 

Head man now, and a partner since the com- 
pany was founded, is David I. Pincus. He and 
his associates, most of whom have been with 
Caravel from 10 to 30 years, are sole owners of 
the corporation. 

During the thirty years of its existence, Caravel 
has been active in almost every field in which 
visual aids are utilized 

An early picture for Socony-Vacuum Oil Com- 
pany, Ine.designed to train salesmen and deal- 
ers—led to the making of nearly fifty sound 
motion pictures for this leading oil company. 
Other Caravel productions have shown salesmen 
how to sell tires, batteries, blankets, carpets, 
men’s suits and innumerable other products. 

“Jenny” Was 

In 1938 a sound motion picture produced for 
American Can Company—Jerry Pulls the Strings 

proved the receptiveness of schools to films 
The subject of this 
how it is prepared for mar- 
ket, and how the flavor is retained by packing 
im vacuum cans 


ANOTHER PATHFINDER 


that are really educational 
picture was coffee 


The actors were puppets. 
There were 85 of them! The finished film 
supplemented by a Teacher's Guide—offered a 
wealth of study material in the fields of geog- 
raphy, American history, English history, lit- 
erature, English, art, dramatics and music. This 
picture has been widely shown in schools and 
is still in great demand. 

In 1939, Caravel entered the field of television 


with a number of pioneering films for Blooming- 
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dale Bros. Inc. The show-—promoting the latest 
styles in dresses and costume jewelry —-was tele- 
east from the sixth floor of the big New York 
department store to an assembled audience on 
the third floor. Ten years later a Caravel pro- 
duction Stepping Along with Television was the 
first film ever to be transmitted over the newly- 
joined Eastern and Midwestern networks of the 
Bell System. 

A highspot in Caravel’s career was the train- 
ing program it initiated with the LU. 5. Office of 
Education. Caravel proposed this program in 
June of 1940-18 months before America en- 
tered the war. Its success was one factor in pro- 
moting a more extensive use of training films by 
the Armed Forces. Caravel made many war-time 
training films. 


Active In Tue Firm Freww 


An event at the New York World's Fair sig- 
naled Caravel’s entry into still another field 
the making of religious files. Westinghouse 
Electric Corporation sank a “time-capsule” deep 
in the ground at Flushing Meadows—to be un- 
earthed by the people living on this planet per- 
haps a thousand years from now. The one book 
chosen for inclusion in this time-capsule was the 
Bible. This led to the sponsoring—-by Westing- 
house Electric and the American Bible Society 
of a notable film entitled “The Book for the 
Ww orld of Tomorrow Py 

Other religious films followed in swift succes- 
sion. One film in particular--daswer jor Anne 

which Caravel recently produced for the Na- 
tional Lutheran Council—-won an Osear as the 
outstanding film shown in the Religious Division 
of the 1949 Film Festival of the Cleveland Film 


“Enrerraise” Wins Freepom Awarp 


During this same year a Caravel production 
Enterprise brought to its sponsor, Cluett, Pea- 
body & Co., top honors in the motion picture 
field for “its distinguished contribution to the 
American Way of Life and the principles om 
which it stands.” The award was made at Valley 
Forge, Pennsylvania, by Freedoms Foundation, 
Ine. 

Caravel Films, Inc., has its own completely 
equipped motion picture studio at Hempstead, 
Long Island. At its executive offices, 730 Fifth 
Avenue, New York, Caravel also maintains a 
slidefilm studio, ample cutting and screening 
rooms, and a fully staffed art and animation de- 
partment. 


MintatuRE Set used in stop-motion sequence 
for Rheingold video commercials by Caravel. 
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Trend Reports on Business Pictures 


C ONTINUING with our occasional finger on 
the pulse of film data begun last spring 
(Business Screen, March, 1950), we now 
have information on the average length, color, 
type of sponsor, type of film and audience for 
motion pictures which came to our attention 
during the last six months of 1949. 

Whereas the average film length in our pre- 
vious survey (of motion pictures during January- 
June, 1949) was 25.2 minutes, the average length 
in our current study has dropped to 23.1 minutes. 

The proportion of color film has increased 
from to 61%. 


Fooo Iwoustry Finms Gar 


We have broken down the categories of spon- 
sors somewhat, to conform to those commonly 
used by most financial houses. (Trade associa- 
tion films are categorized under their specific in- 
dustries.} Films were sponsored by types of com- 
panies as follows: 


Food 
Public Utilities (up from 6% ) 8% 
Miscellaneous (radio, textile, office 

equip., ete.) B% 
Building Supplies 7% 
Electrical equipment (down from 9% ) 6% 
Machinery 
Petroleum (down from 8% ) 6% 
Automobiles 5% 
Metals (non-ferrous) 5% 
Steel 
Airlines 3% 
Beverages & Confectionery 3% 
Drugs 3% 
Household Equipment 4% 
Rubber 3% 
Insurance & Finance 3% 


And the following 2° or less: Merchandising, 
Paper & Pulp, Railroads, Agricultural Machinery, 
Banks. Chemicals, Tobaceo, Auto Accessories, 
Natural Gas, Aircraft Manufacturers. 


Firms Most Prevaentr 


As we have pointed out before, many films are 
multi-purpose designed for dealers, employes, 
schools and general public, alike. In cases of 
this type we have listed them as “general pub- 
lie.” Here are audiences that films were de- 
signed to reach: 


General public (down from } 35.1% 
Specific prospects (up from 26°% } 24% 
Employes exclusively (up from 6°% } 13.6% 


Dealers exclusively (up from 10% } 12.1% 
Schools (up from 3% 10.8% 

As most business films have some relation to 
the sponsor's business, a good idea of what they 
are about may be obtained from the breakdown 
of sponsor types. In addition to this, film subject 
matter breaks down as follows: 


Vosr Prorenes Tent, Propucr Srory 


Films chiefly about the products or services 
the company offers: 52.5% 

Films chiefly about the operations of the com- 
pany~-how it operates, rather than on the prod- 
vet, itself: 24.6% 

Miscellaneous films on travel, sports, health, 
safety, free enterprise: 14.5% 

Films on business methods—sales training, 
dealer education, ete.: BAT 


Trends in Distribution 


® With plenty of audiences available to the 
business film sponsor, the trend now continues 
towurd greater selectivity, matching the ideas 
of the specific film to the more specific audience 
for whom it was intended, There is sharp cleav- 
age from the past in which sheer numbers of all 
ages and kinds of people satisfied the sponsor. 

In this trend, the adult business-industrial 
audience rates high in the list of desirable out- 
lets, Continued progress has been made by at 
least one major commercial distributor in crack- 
ing this field but only through constant effort in 
promotion and the grouping of satisfactory pro- 
gran material for continuous booking on a 
weekly showing basis, Factories responding to 
this campaign now exceed a thousand or more 
plants, mostly in the industrial East and Mid- 
west, 

There is also growing strength (as self- 
equipped audiences) among the church groups. 
Projector manufacturers report continued de- 
mand, particularly among Protestant churches, 
for l6mm sound equipment. The availability of 
strictly religious films backs up a good supply 
of other program material for discussion forum 
use and for genuine recreation and sports in- 
terests, The church is also finding that the me- 
dium helps midweek attendance and aids focus 
on program subjects by supplying useful back. 
ground data on topics, 

The total self-equipped audience was nearing 
200,000 l6mm projectors, 
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A SPECTAL REPORT ON THE APPLICATION OF BUSINESS FILMS ABROAD 


Employee film showings in the ASEA electrical concern are pictured above. 


Sweden Looks to the Business Sereen 


by Gunnar Anvin, Educational Department ASEA, Vasteras, Sweden 


HWE USE OF INDUSTRIAL FILMS in 
Sweden sill on comparatively re 
stricted scale. No survey has been carried 
out to determine the extent to which such films 
are used for educational purposes, but the pres 
ent position is that apart from the military ed 
ucational authorities there are only a few state 
institutions and a small number of major in 
dustrial concerns employing films to this end 
The reason for thie is mainly to be found in 
economee considerations The cost of produ ing 
a film is considerable and the cost per copy will 
naturally be high as the market for Swedish 
filme would he saturated by a very smal! edition 


of each film 


Since the war American films have become 
avaslable and quite a rurmber have heen um 
ported, but it has been found that these filme 
can rarely bee une im the riginal version owing 
to the language difheulty. Nor are satisfactory 
transeriptioms easy te obtain 

bepewially filme of a theoreti al nature, but 
practical of a purely instructional nature 
often contain subtitles, inserts and measure 
ments shown in the actual pictures and unless 
these are alee adequately translated, the result 
may often be confusing rather than explanatory 
The difference in the units of measurement pre 
sents difheult problem, as pounds, feet and 
inches ie confusing to an audience that ie a 
customed to think in terme of meters and kile 
grains but even the absence of measurements 
the mere appearance of an unknown word may 
be sufficient to distract attention from the pic 
ture as a whole, Other distracting factors may 
be unfamiliar backgrounds and working condi 
tions, which often depart from those obtaining 
in Swedish industry, and the Swedish worker 
may find it diffeult to identify himeelf with his 
American colleague acting as demonstrator in 
the film 

Nevertheless, there must be many American 
filme suitable for transcription, and which would 


prove extremely valuable aids to industrial 
training. The fact that transcription has not 
been made on a more extensive scale is largely 
due to lack of initiative in making a thorough 
examination of the available American film ma- 
terial and selecting those films which would be 


suitable for Swedish conditions 


ECA Procram Proves Most 


Latterly the ECA mission to Europe has made 
a praiseworthy effort to make available the 
American industrial films, and quite recently a 
number of such films were shown to industrialists 
in Stockholm with the object of providing them 
with an opportunity for judging the suitability 
of the films for Swedish conditions. A number 
of repeat performances are to be arranged in 
due course 

Nearly all the major Swedish industrial con- 
cerns of fair size have produced their own films, 
mainly deseribing their work and products and 
intended to create good will. Some State institu. 
tions have also used this method for advertising 
their “goods” i.e. serviee, for instance the State 
Railways and the Post Office 


Srare « Leaping Sponsor 


The State Railways (SJ) has quite an exten- 
sive film library by now, containing about 400 
films. About 100 of these can be hired by the 
public at very cheap rates, being mainly tourist 
films, while the remainder are of an educational 
nature, being intended for the use of the rail- 
way personnel. SJ possesses a well organized ed. 
ucational department which uses films extensively 
and also has at its disposal a number of pro- 
jection rooms, as well as railway cars «pecially 
equipped for film projection Most of these 
hims are of an instructional nature, dealing with 
the various duties of SJ's personnel, such as 
safety service. materials handling. coach service. 
but there are also propaganda films, e.g. “Save 
Oil,” produced during the war when scarcity of 
oil made it necessary to observe strict cconomy. 


With the aid of this film the economy campaign 


was able to achieve a substantial reduction in 
the consumption of lubricating oil 

Other State institutions which are known to 
produce and use films for educational purposes 
are the State Power Board and the State For- 
estry Service, the latter institution having 
achieved considerable success with its “Safety 
First” filme and instructional films teaching the 
correct care and maintenance of tools. These 
filas are shown at the various lumber camps. 
Mobile film units have been specially designed 
for the purpose, equipped with projectors and 
motor driven generator carried on lorries and 
horse-drawn carts and «ledges which are able 
to penetrate to camps inaccessible to ordinary 
transport. The older lumber jacks in particular, 
are not interested in attending instruction 
courses held at educational centers, but greatly 
appreciate the visits that the film units pay to 
their remote camps. 


Snow Workers Economic Facts 


The production councils which were brought 
into being a few years ago have greatly in- 
creased the interest in economic problems and 
as a result of this an organization has been set 
up, called Economic Information, by the State, 
the Employers’ Federation and Workers’ and 
Employees’ Federation. The organization has 
produced a number of films with the object of 
explaining .the operative factors of national 
economy. 

For the reasons mentioned above the private 
industries have not produced any great number 
of films of an educational character, but many 
firms make use of films which are already avail- 
able for this purpose, especially in connection 
with their apprenticeship schemes. The training 
films which have been produced are mainly con- 
cerned with the products of the firm in ques- 
tion, particularly their use and maintenance and 


(CONTINUED ON PAGE FPORTY-EIGCHT) 


Rauway Cak SCREENING of an instructional film 
by the State Railways of Sweden. 
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INDUSTRIAL FILM SPONSORS’ ORGANIZATION HONORS ROBERT FLAHERTY; 


HEARS KEY TALKS ON FILM DISTRIBUTION, RESEARCH AND PRODUCTION 


% The Fall Meeting of the Industrial Audio 
Visual Association was held on October 2, 3 
and 4 at the Hotel Warwick in New York. 

Highlighting the first day's sessions were talks 
by Fred Beach, of the New York Central System 
on Films That Have Done a Job; Frank H. Ar- 
linghaus, of Modern Talking Picture Service on 
The Present and Future of the Professional Film 
Distributor; Tom Hope, of General Mills, con- 
ducting a seminar on the Growing Audience jor 
Sponsored Films; and Stanton Osgood, of NBC, 
on Your Films and TV. 

Mr. Beach presented specific examples of 
films that have accomplished particular pur- 
poses. He showed a successful TV one minute 
spot sponsored by Castro Stores in New York, 
an American Cancer Society film, Westing- 
house's [t's CSP for Me, Zenith’s Phonevision 
picture, and a short US Rubber sales film for 


home demonstration. 


Duat or THE 


Speaking at the luncheon session, Frank 
Arlinghaus described the responsibility of the 
commercial distributor as an equal balance to- 
ward the sponsor and the audiences. The dis- 
tributor must be responsible that audiences are 
served with appropriate subjects, prints in good 
condition, and prompt delivery of films to meet 
the booking date. 

Mr. Arlinghaus said that recommendations 
concerning the selection of the right audience 
categories, and the sensitivities of various types 
of audiences were the distributor's responsibility 
to the sponsor, in addition to efficient mechanical 
handling and promotion service. 

In the future, Mr. Arlinghaus declared, a 
greater emphasis mast be placed on specialized 
promotion of films to serve particular audiences, 
instead of merely seeking a mass distribution on 
a non-discriminatory basis. 

Urging the regular showing of films at church 
and service club groups is an important part of 
Modern’s current promotion activities. Results 
have been gratifying both to Modern’s clients 
and the groups served, for average attendance, 
part of which has been attracted by regular film 
showings, has been increasing. 


TV Executive Crres Lack or Free Time 


Stanton Osgood, of NBC, said that the time 
when TV stations will accept sponsored films for 
showing on a sustaining basis is just about past. 
Most major stations have little free time avail- 
able now, and station sales departments exert 
great pressure against programming commercial 
films on un-sponsored time. 

Robert Flaherty, famed “father of the docu- 
mentary film,” was guest speaker at the luncheon 
on October 3. 

Mr. Flaherty described his introduction to 
making movies in 1913. Before setting out on 
his fourth exploration to the upper Hudson's 
Bay regions in search of iron ore, Mr. Flaherty’s 
backer, Sir William Mackenzie, sent him to the 
Kodak plant in Rochester to learn movie-making 
in a special two weeks course. Equipped with 
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this knowledge, great quantities of film, and 
camera number 25 from a straggling young Chi- 
cago manufacturing concern, Bell & Howell, 
Flaherty spent the winter in the far north, pro- 
duced 70,000 feet of negative, and inadvertently 
burned every foot on his first day back with a 
carelessly dropped cigarette. 

“Best thing that ever happened to me,” Mr. 
Flaherty said. He realizes now that his film con- 
tained just scenic footage and unrelated episodes, 
no story. 


Brovcur Our “Naxooxk or tHe Norra” 


The following winter, backed by Revillon 
Freres, the fur company, Flaherty went back to 
the north, spent the winter and produced a story 
of a year in the hard life on an Eskimo family. 
This was one of the first sponsored films designed 
for public relations exclusively, and one of the 
great pictures of all times in any category 
Nanook of the North. 

Robert Flaherty brought all his equipment 
along on this trip alone, transported it by canoe, 
and produced the film with no help from any 
other white man. All his co-producers were 
Eskimo friends. His dark room was a shack of 
his own construction. Water for developing and 
washing was cut from ice blocks in the river and 
brought to his shack by dog sled. His prints 
were made by passing negative and raw positive 
stock in front of a small hole cut in the shack to 
permit daylight to pass through while density 
was controlled by a piece of muslin, 


Franerty Teves Orrorrunrry 


Asked what he thought of current sponsored 
films, Mr. Flaherty said that the Studebaker 
“father-and-son” advertisements offered a sample 
of the type of treatment that could be developed 
into fine films. “Our plants are full of wonder- 
ful craftsmen—-great film biographies could be 
based on their lives,” he said. 

Discussing television, Mr. Flaherty thought 
that there were unlimited opportunities, but much 
work to be done. As a baseball fan, he regrets 


Guest Speaker Frank Arlinghaus, president of 
Modern Talking Picture Service, shown below 
with (1 to r seated) Gordon Biggar, Shell Oil 
Co.; LAVA president R. P. Hogan, Krajt Foods 
Co.; and Jos, Schieferly, Standard Oil Co. (NJ). 


Master Firm Maker Robert Flaherty in a can- 
did glimpse with the youthjul featured player 
in his recently-jamed “Louisiana Story.” 


that the great drama of the game is not exploited 
more fully by a wider use of close-ups. 

Mr. Flaherty deplores the necessity Hollywood 
feels for high budget, overstaffed productions. 
He feels that all films, “entertainment” as well as 
documentary, could be produced better with 
smaller, more integrated and imaginative crews. 

Robert Flaherty is now working on a series of 
films depicting American life for the State De- 
partment. 


ScHWERIN Paesents Resucts or Reseancu 


During the afternoon of October 3, H. S. 
Schwerin, of Schwerin Research Corp., presented 
the results of tests conducted for the American 
Telephone & Telegraph Co. (presented in detail 
elsewhere in this issue). 

IAVA members visited Precision Film Lab- 
oratories to conclude the day's sessions. 

The closing session of the fall IAVA meeting 
on October 4 featured Ted Westerman of the 
New York office of Wilding Picture Productions, 
Inc., speaking on How to Use a Producer. 

Mr. Westerman said that to get the most value 
out of a producer his facilities and experience 
must be used properly. As a relationship between 
sponsor and producer is exceptionally close, it is 
necessary above all to trust the producer. H any 
doubt exists as to his reliability and capabili- 
ties, he should not be chosen to produce the pic- 
ture, 

Other factors which enable sponsors to get 
the most out of their producers: giving them 
enough time to do a good job without cutting 
corners to meet close deadlines; providing him 
with a technical advisor who knows all facets of 
company operations and policies. Mr. Wester- 
man cited the case of one picture that had to be 
completely re-shot because the workmen shown 
in the film were not dressed in the correct work- 
ing uniform, and the technical advisor had not 
caught the error during production. 

lt is equally important that the answer print 
screening for top management be made under 
the right physical and psychological conditions 

meaning a good screening room, and an ex- 
planatory statement by the sponsor's film execu- 
tive on exactly what the film is meant to do. 
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LENS-EVE VIEWS 


ALONG THE 


Sreakine ov From Ressancn here's the General Electric Opinion Meter in 


ute hy a discussion group 


True attitudes toward debatable subjects are 


obtained by permitting cach member of the group to register his degree of 


opinion, im terms of percentage irom U ta 100. on the dial ol a small hand.- 
held station. Indicator shows electrically calculated average of all opinions 


THe Orton Meren (pix 
tured abowe! has interesting pos 
sibilities for film evaluation, It is 
« useful educational tool in 
helping determine the amount of in 
struction retained by trainees. Lach 


meter setup consists of an indicating 


unit, a string of twelve individual 
hand-held stations, and a carrying 
case, Opinion may be measured to 
show (1) no vote of percent not 
voting; (2) opinion or average of 
all opinions; and (3) positive vote 


percent voting yes im group 


Paeviousty bar of pictorial interest is the above group picture 
ol the recent waning of this vear s record arder tar 572 Re Vodel 


Senior sound 
an Penasyloania schools 
Aas Re { distributor aren 


Looking on (lter) are O j 


motion preture projec fors delivered to Commonu ealth 


Raymond Rosen, seated, is signing on behali of 


Swisher, manager 


of RCOA's Visual Products Sales Group, Barton Areuzer, manager of RCA 


Theatre. Pile Re ording, Sound and Produ ts 


and Vax K Bougere, 


eastern regional held sales representative of the RC AV isual Products Group 
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PRODUCTION LINES 


Vidicaom TV Film System 
Promises Economy, 
© A new system for producing 
TY programs on film has been an- 


newneed by Larry Gordon, pres 


indent of Television Features, Inc. 


he Vidicam system, engineered by 
the Camera Equipment Company, 
of New York, in conjunction with 
Television Features, is an adapta 
tion of television production tech- 
miques to motion pictures 

Although devised principally for 
TV use, the system shows good 
promise of being valuable for cer- 
tain types of straight motion pic- 
where 
otringency of time or budget are of 
major consideration 


ture production, especially 


Tecustcat Grven 


The basic unit of the Vidicam 
RCA Vidicon tube 


mounted in parallax to a motion 


system an 
picture camera, cither 35mm or 
As the 
nected to a monitor tube by cable, 
the director sees, 


Vidieon is con- 


as it happens, 
everything that takes place before 
the camera lens. If the camera 
changes from one focal length lens 
to another, a masking device is used 
on the tube so the director is al- 
ways cognizant of the exact field 
of view being photographed. He 
is connected to the camera operator 
by intercom and gives instructions 
as the scene progresses just as in 
television 

In operation, the system consists 
of three units of cameras, Vidicons 
and monitor tubes. The director, 
with three monitors mounted on a 
console, is thus in complete con- 
trol of all operations, and his fin- 
ished product for each scene is the 
final version 


Two Cameras tv Constant Use 


Two cameras are in constant op- 
eration throughout the scene, allow- 
ing for movement, lens adjustments, 
etc. to a third camera at any time. 
As the director cuts from camera 
te camera, bloop marks are auto- 
matically made on the film allow- 
ing instantaneous film editing in 
producing the finished picture on 
him 

The Vidicam system offers sev- 
eral advantages for television over 
live production: (1) the show is 
on film, can be scheduled in various 


Tops in Equipment 
This new sound truck 
with complete field 
generator unit has just 
heen placed in opera- 
tion by the Raphael GC 
Wolff Studios, Holly- 


wood, jor location use 


cities at the most appropriate times, 
(2) the quality of straight film pro- 
duction is far superior to Kinescop- 
ing: (3) used in 10 or 15 minute 
production sessions at one time, it 
permits costume and set changes ; 
(4) enables the show to go on with 
less rigorous rehearsal sessions, for 
re-shooting is easy; (5) has all the 
obvious adv antages of film over 
live as far as prevention of fluffs, 
inadvertant remarks, ete.; and (6) 
is capable of considerable economy 
by reducing rehearsal times, taking 
advantage of studios for production 
at uncrowded hours. 


Peasirs ImMeptate Eprrine 

Over non-TV picture 
production by conventional means, 
the Vidicam system might offer the 
principal advantages of permitting 
the director to see the scene as it 
is taken, and allowing for instan- 
taneous and accurate editing with- 


out skilled and expensive person- 
nel. 

Of course, the Vidicam system 
puts a teriffic responsibility on the 
director's shoulders, for he must, 
in effect, be director, cameraman 
and editor all at one time. 

The Vidicam system. which is 
patented by Features, 
extensive 


Television 
is now going 
testing. It is scheduled for use on 
a new series of DuMont TV films. 


First Public Demonstration of 
Vericolor at National Business Show 
® First public demonstration of 
Vericovor, the new color television 
system CoLuMBIA 
BROADCASTING System and Reminc- 
TON Rano, for commercial and 
industrial use, will be a feature of 
the Nationat Business Snow at 
the Grand Central Palace, New York, 
during the week of October 23. 
Varied applications of industrial 
color TV will be demonstrated using 
models and stage settings and audi- 
ence participation. Many of the 
ofhece machines and recording units 
being displayed at the show will be 
televised on viewing screens located 
throughout the building, including 
one in the visitors’ lounge. 
Presentations will be in four parts. 
First, a series of color demonstra- 
tions in 


through 


developed by 


which the audience will 
witness both the “live” show being 
staged and the reproduction on tele- 
vision screens, then other shows. 


BUSINESS SCREEN MAGAZINE 


| 
= 
| 
\ 


slide film recording ...has gone modern, too! 


columbia 
slide @® film 
transcriptions 


give you up-to-the-minute extras at no extra cost! 


The last word in modern facilities—the latest, finest 


equipment and methods—the highest quality vinylite Ask for All The Convincing 
material—plus the newest tape recording apparatus that Details. Phone, Wire, Write 
permits far more flexibility and editing! These important 

extras at no extra cost make Columbia transcriptions colu m bia 


the ultimate in the slide film industry today! ye transcriptions 


For all these bonus advantages-—over and above dependable, 

prompt service—why not follow the profitable example of Vous: 790 Avenve, Cirle 5-7300 
Ford Motor Company, General Foods Corporation, General Chicage: Wrigley Buliding, 410 Michiger 
Electric Supply Corporation, Sears Roebuck and Company, Avenue, WHitehall 4.6000 

Tide Water Oil Company, Continental Baking Company, 

and a host of gratified Columbia clients. 


A Division of Columbic & ds, Ine. 


and Trade Warks Reg U.S. Pat, OF Marcas Reginradas 
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of reel Alm 7. Hewhinwa 
( during recent ( hivuge 
the Swediok fim worker sory 
helow 


Swedish Firm Awards Scholarship 
for industrial Film Study 
Min. of the Au 
MANNA SVENSKA ELLER 
(Swedieh General Electric Com 
pany) of Vasteras, Sweden, was a 
weleome visitor to the nited States 
and the Middle West last month 

Serving in the Educational De 
partment of ASELA, manufacturers 
of electrical machines, Mr. Anvin 
was awarded a scholarship enabling 
him te study industrial film prob 
lemme in this country for seweral 
months, Use of industrial hlme deal 
ing with training simplifications of 
tre supervision and human re 
lations and the development, prepar 
ation, production, cost and proper 
us of methon pictures im 
offees and wotkshops were among 
the main topics of Mr. Anvin's 
studies 

During the time Mr. Anvin «pent 
in Chie age he visited members of 
the Industrial Audio-Visual Assoei- 
ation in charge of him department 
activities, including Swilt and Com. 
pany and the Illinois Central Rail 
road, where he viewed a w ict range 
of motion pictures sound 
and dise recordings on human rela 
thon job traming, safety and mor 
ake used by thre COMP tes 
in employe training programe 

Among other stops in the Mid 
Weat were film activities at the Uni 
versity of lowa, and the Ford and 
the General Motors organizations in 
Detroit 

Mr. Anvin concladed hie U. 5S 
tay with a similar tour of Eastern 
him departments 


L. V. Peterson Named Choirmon 
of Institute of Communications 

® V. Perensox, former di 
rector of the Viewal Aids Service 
at the Univensrry oF has 
heen named Chairman, Visual Com 
munications, Institute of Commu 
nieations at the echool He will he 
responsible for motion picture and 


Almatrip production and research 


in media of mass communication 


THE COMMERCIAL NEWSREEL 


Theoter Screen Advertising Companies Hold Annual Meeting 


Dosato W whe has 
served as Mr. Peterson's assistant 
for « numberof years, has taken 


over responsibility for Viewal Aids 


Advertising Film Companies Meet 
Members of the AssoctaTion Ap- 
Companies changed 
their name to ASSOCIATION OF 
THeaten Scaeen Apvervisine 
COMPANIES at a two-day meeting 
held at the Lafayette Clab on Lake 
Minnetonka early this month. The 
new name is hoped to clarify the 
purpose of the Association as, pri 
marily, distributors of national, re 
gional and local advertising films 
of some 14,000 theaters in the 
United States. Association has been 
organized since 1937 

Current problems in handling 
national ad film canypaigns and tele 


vision fim distribution were among 
subjects discussed at the meeting 

Members and their companies at- 
tending were: D. M. Alexander, 
Mike Melonaney and Don Rings 
red of the Alexander Film Com 
pany, Colorado Springs; Ted Cau- 
ger of A. V. Cauger Service, Inde. 
pendence, Missouri; Carl Mabry 
of Motion Picture Advertising Serv- 
ice, New Orleans: W. Hardy Hen- 
dren, Jr. Ned Washburn and Opal 
MeGhee, United Film Service, 
Kansas City. Reid H. Rav Film 
Industries, host for the two-day af.- 
fair, was represented by Wm. Rin- 
gold, Elmer Merten. Marjorie Al 
len, R. V. Jeffrey, Joha Lang and 
Reid Ray 

Next meeting has been scheduled 
for late February at Hot Springs, 
Arkansas. 


PATHESCOPE PRODUCTIONS 

MOTION PICTURES SLIDEFILMS @ Tv 

580 FUTH AVENUE, NEW YORK 19, NY 
PLAZA 7.5200 


COLGATE PALMOLIVE PEET 


dernantta 


Reru Naomi THompson 


Heads Cleveland A-V Center 

® More effective and more lasting 
education in less time is the princi- 
pal objective of the new Avupto- 
Visuat. Communtcations CEnTEeR 
to be set up this fall at Fenn Cor- 
Lece in Cleveland, Ohio 

First of its kind in Cleveland, 
the Center will have three fune- 
tions: 1) to be of service to Cleve- 
land industry in training personnel 
directors, engineers, management 
directors and others in taking ad- 
vantage of audio-visual aids in the 
training of their personnel; 2) aid 
members of the Fenn College fac- 
ulty in their plans to use audio- 
visual aids as a supplement to books 
and lectures: 3) train Fenn Col- 
lege students in education courses 
in the use of audio-visual aids in 
the elementary and high school 
classroom. 

Miss Ruth Naomi Thompson, a 
graduate of Ohio State and West- 
ern Reserve Universities with wide 
experience in audio-visual educa- 
tion in both schools and industry, 
will direct the new Center. 


Industrial 

Holding Time & Motion Clinic 

* Labor, management and govern- 
ment will be the main topics dis- 
cussed at the Annuat Na 
TIONAL Time AND Motion Srupy 
CLINIC, sponsored by the Inpus- 
Manacement Society, at 
the Sheraton Hotel, Chicago, on 
November 1, 2 and 3. 

Recent developments in Methods, 
Plant Layout, Materials, Handling, 
Time Study Techniques, Motion 
Economy, Maintenance, Cost Re- 
duction and Human Relations will 
be included in the program with 


“big: name” speakers scheduled for 


the Labor and Management Lunch- 
eon and the Government and In- 
dustry Banquet. 

Among those serving on commit- 
tees are Charles H. Percy, Bell & 
Howell Co.; Donald MacGregor, 
Zenith Radio Corporation; E. H. 
Ashley, General Electric Company; 
and W. J. Dernberger, Ford Motor 
Company 
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Jack Lander, Director of Animo- 
tion, and Williem Nemeth, 
Cemeromen, both of Tronsfilm 
toom vp with o Mourer 16 
to work out comera effects for o 
slide motion picture 


= 


At Transfilm Incorporated, where animated motion pictures and slide films are 
produced in volume, hair-line accuracy is of utmost importance. Inevitably, this 
leading commercial film company selected Maurer as the 16 mm. camera that best 
supplies this vital quality 

In Maurer VERSATIUTY they found acci:rate registration of each individual frame, 
along with precise high-power focusing and large clear direct-through-the-lens 
viewing. 

In Maurer DEPENDABILITY they found consistently aecurate performance under all 
conditions, insured by years of rigorous testing by top industry technicians. 


And in Maurer EXCLUSIVE FEATURES, such as the 235° dissolving shutter, they 
found fast accurate changes of exposure while shooting. 


Because it meets so many varied needs, more and more producers like Transhilm 
are turning to the Maurer 16 mm. as the ideal camera for every phase of profes- 
sional motion picture production. 


For details on these and other exclusive Maurer features, write 


The Mourer 16 mm., designed specifi- 
cally tor professional use, is equipped 
with precision high power focusing and 
the finest view finder mode Stondord 
equipment includes; 235° dissolving 
shutter, ovtomatic fade control, view- 
finder, sunshade and filter holder, one 
400 foot geor-driven film magazine, a 
O-cycle =115-volt synchronous motor, 
one B-frame hendcront, power coble 
ond o lightweight carrying case. 
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Producer's Technical Ingenuity 
Selves Medical Film Problem 
Burning paper with a small hag 
nifying glase and the rave of the 
wun led to the fine detail obtained 
in «@ new Navy color training him 
produced by Byron Deve of Wash 
ington, 

The script called for extreme 
chmeupe of individual teeth being 
sectioned by a dental surgeon, how 
ever, aeual lighting produced mul 
tiple shadows, insufficient intensity 
of light and the resulting shallow 
hepth of held 

By writing the anewer of the 
paper-glase-eunray problem on 
paper, M. Russev; director of 
photography, aod John Ressor, op 
erative cameraman, reached a solu 
thon They attached a five-inch 
magnifying lens to the camera finder 
as close yp sible to the camera 
lene and exactly two feet one inch 
from the subject One 73) watt 
spotlight was placed two feet one 
inch to the rear of the magniher and 
the resulting light beam, concen 
trated on the magniher, produced a 


color correct shadow lens spot of 


2'. imehes in 


light approximately 
diameter 

This setup made possible the use 
of diaphragm openings a» small as 
1.22. with conumercial Kodachrome 
and a lene and one inch ex 
However, Hussey set 
thed for (12.5, with more than ade 
ual: depth of held, to penmut long 


tension tube 


takes without burning the patent 


Atom Bomb Defense Picture Being 
Researched by Mitchell Films 
What to De When the Bombs 
Come, iweludime a pret rial presen 
tation of many of the facts mcluded 
in the recently published govern 
ment book, The Effects of the Atom 
i¢ Bomb, plus a program for com 
munity protection and individual 
survival, will be produced by Mu 
chell Film Associates, of New 
York City 

Consulting with the Department 
of Defense, the National Resources 
Security Board. the Mobilization 


36 


Unit of the Departwent of Com 
mercer and other government 
agencies, Mitchell Film researchers 
are now in Washington gathering 
authent material Cooperation is 
alee being sought from the National 
Conference of Governors, the dire 
tore of Civil Defense in each state 
and originators of the Cambridge 
Plan in Massachusetts 


Colonel Curtis Mitchell, president 
good 


deal of criticiem has been directed 


of the organization, stated 


at national ofhcials because no spe 
cihe information has been made 
available to the man on the «treet 
regarding the bomb. The last war 
demonstrated that people learn fast 
er through the use of films, and 


therefore, through motion picture 
theaters and television « reens, most 
people will immediately know how 
to take care of themeelves, thus 
avoiding panic.” 

The new filras will be distributed 
on a non-profit basis and will be 
available to communities, clubs, 
theaters. television stations and all 
organized groups interested in the 
problem of survival in the event of 
an atomic war through Mitchell 
Film Associates, Inc. 106 West 
End Ave. New York, N. Y. Both 
and lomm prints will be 


offered 


Riverside Metal Company Film 
Premiere at the Metal Congress 


* A new motion picture on metals 


Whether moving merchandise, training 


salesmen, or teaching employees, your story 
will hit hardest when you — 


Show em with Visuals! 


Express your ideas dramatically through sight 
end sound. Let us put our 


25 years experience to work for you. 


MOTION PICTURES 
SLIDEFILMS 
FILMS FOR TV 


| 
40463 BOULEVARD, HOLLYWOOD 28 CALIFORNIA 


will be premiered by the Rivensipe 
Merac Company at the National 
Metal Congress and Exposition in 
Chicago on October 23-27 

Following the production of phos- 
phor bronze, nickel silver, cupro 
nickel and beryllium copper alloys 
from initial casting all the way 
throuwzh final inspection and ship- 
ping, the film shows new equipment 
in action, 

In addition to actual production 
scenes—loading induction furnaces, 
reducing castings, annealing sheets, 
drawing wire and slitting coils—-the 
motion picture follows the routing 
and scheduling procedures. Testing 
inspection and control operations 
sampling and testing heats; “mik- 
ing” strip as it is milled; testing for 
tensile strength, grain size and hard- 
ness——are shown as applied at key 
production points to provide con- 
stant high-quality output 


Muscular Dystrophy Association 
Picture by Films for Industry 

* A l6mm sound, motion picture, 
in kodachrome, directed by Jess 
Colby and produced by Films For 
Industry, Inec.. New York, has just 
been completed. This film, spon- 
sored by the Muscular Dystrophy 
Association, employs new techni- 
ques in combining entertainment 
with medical information at a non- 
technical level of the least known 
of all incurable diseases. Origi- 
nally produced for release on tele- 
vision and theaters, prints are 
available free of charge for any 
general showings. 


Pan-American World Airways 
Lists Twelve Films in Library 

© Wings Over the World, a \ibrary 
of twelve 16mm color motion pic- 
tures sponsored by Pan AMERICAN 
Wortp Amways, is actually a 
world-tour via sound motion pic- 
tures. 

Shot since the war, the camera 
visits the most colorful and inter- 
esting places over the face of the 
earth and brings to life the sounds 
and tongues of faraway lands . . . 
Guatamalan Indians praying before 
a smoldering shrine, the friendly 
brogue of Ireland, native music 
and songs of the Calypso singers, 
the thundering of the surf at Wai- 
kiki, the strumming of Mexican 
guitars and hundreds of other 
sounds familiar to the well-traveled 
tourist. 

Clubs, business groups, lodges, 
churches, educational institutions, 
farm and labor groups and similar 
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organizations are eligible to ber- 
row these films from official dis 
tributors throughout the United 
States. For further information ad- 
dress: Supt. Visual Sales, Pan 
American World Airways, 135 East 
2nd Street, New York 17, N.Y 


Malleable Founders Show 
Film Story of Their Industry 

© This Moving World, the first mo- 
tion picture telling the story of 
malleable iron, sponsored by the 
Founpers’ Socrery, is 
now available to the public. 

Showing how metal is made, 
tested and used, the  three-reel 
lémm Technicolor film makes a 
tour of the plants where this iron 
alloy is made tough and ductile by 
a heat-conversion process, and ex- 
plains its uses to a wide variety of 
industries because of its unique 
metallurgical structure and malle- 
able iron. 

Recommended for showings at 
metal manufacturing plants, engi- 
neering societies, heavy industries, 
machinery manufacturing plants, 
automobile plants, technical 
schools, purchasing agents’ asso- 
ciations, trade schools, chemistry 
and physics classes and vocational 
schools, This Moving World may 
be borrowed from any one of the 
following Association Films ex- 
changes: New York—35 W. 45th 
Street; Chicago-—206 S. Michigan 
Avenue; San Francisco—351 Turk 
Street; and Dallas —1915 Live Oak 
Street. 


New York University Offers 
Fall Course in Film Production 


* Experimental films and film mak- 
ing will be the subject of a new 
course to be given this fall by New 
York Universrry’s adult unit, the 
Division of General Education, in 
collaboration with Cinema 16, the 
film society devoted to screening 
of documentary and experimental 
motion pictures. 

Dr. George Amberg, lecturer on 
arts at the University and theater 
consultant at the Museum of Mod- 
ern Art, is co-ordinator of the se- 
ries, “New Frontiers in the Cine- 
ma,” which will be the first time 
that any motion picture course de- 
voted solely to experimental films 
has been offered. 

Selected from four groups, films 
will include those using unusual 
photographic methods, those offer- 
ing symbolic and poetic imagery, 
nonrepresentational films and films 
exploring fantasy and surrealism. 

Classes will meet in fifteen bi- 
weekly sessions on alternate Mon- 
day evenings at the University’s 
Washington Square Center, begin- 
ning October 30 and continuing to 
May 28, 1951. 


Businessmen everywhere are turning to this new 
kind of projector to economically, effectively solve 
their managerial problems. The amazing Ampro 
Stylist gives all the precision and fine performance of 
$500.00 projectors PLUS MANY AMPRO EXCLU. 
SIVES—all at $354.00 complete. 

Your office boy can carry the 29 Ib. Stylist with ease 
—and it's so easy to set up and thread, he can run it 


for you, too! Best yet, Ampro’s pat- 
ented “film cradle’ eliminates (0 
damaged rental films. You also enjoy § 
the convenience of an hour's running 
time without reel change. 

Remember, facts prove they learn 
more—remember more—and like to 

Complete 


learn the Ampro Stylist way. 


BOOST AUDIENCE CAPACITY OF STYLIST PROJECTOR 


Ampro Power Speaker Model 690 
converts the Stylist from a training 


Corporation 
2635 N. Western Ave., Chicage 18, ill. 


classroom projector for use ina large 
audicoriom. Powerful 12” PM tar use. ! 
speaker, casy-carrying handle; Model 690 Power Speaker. | 
handsome luggage-ty pe case 


Comeres ond Projectors + Seunden-fiim + Stide Proje + Tepe 


A BUSINESS FILM REFERENCE AND RESEARCH LIBRARY AT YOUR SERVICE 


Write today for complete details on the Film Guide services have now been improved to meet your needs. 
Library and the Business Film Bookshelf Services Address: Film Guide Library, Business Sereen, 150 
available to subscribers. These economical reference E. Superior, Chicago 11. Write today—-don't delay! 
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© Advances in the fast-moving 


progress of television, ranging from 
vicdew 
end new arrangement of 


lor tele 
ecluc 4 


anew system for telev mon 


to new application 
busine 


vision in industry 


tien and research, will he presented 


at the Opening of the 
semi-annual convention of the So 
emery ov Mortons anp 
Teieviston to be held 
October 16-20 at the Lake Placid 
Club. Lake Placid, New York 

I bee v worked 
out at Mation WOR-TV. will be de 
eribed by Newland Smith, of 
that station, at the Monday after 
noon session, starting at 2:20 p.m 
L. Nervell of Remington Rand, 


lne., will uses of television 


in Army Ordnance depots, aircraft 


treetot plants atomic research and 


other wduetrial and educational 
fhelde at the (Mher 
papers will be Liehting Methods for 
Television Studios, by H.M Carin, 
of NAC. and Color Tedevision, by 


Peter Goldmark., of CRS 


Season ow Tetevisrow Fit 


At «a devoted entirely to 


television film on Tuesday morning, 


Jerry Fairbanks, Hollywood pro 
ducer, in a paper entitled Motion 
Picture Production jor Television, 


will describe the 


a new tee neque 


Multicam Process, 
of motion precture 
himing said to effect important econ 
“luction costs 
fapects al 
riplions, by Thomas 7 

Jr. of the Allan B 


tories, and Dynamu 


omies in theatrical pre 

eletran 
Coldsmith, 
DuMont Labora 

Transter Char 
acteristic of a Televwinon Film Cam 
era Chain, by 
7 b eal, of the 
Laboratory, and the 
Joant 
Film Equipment, by 
Gillette 
will aleo 


Engineering 


Grunwood and 
A odak Research 
wt of the 
wnimilice on 
committee chairman, 


presente 


Two remaining television papers, 


Characteristics of All-Glass Tele 
vision Tuhes. bw L. Sheldon, of 
the Corning Glass Works. and ire 
Telewwmon Tranamiasior in Tele 
phone Areas, by L. . Morison, of 
the Bell Telephone Laboratories, 


will be given Tuesday afternoon 


Departing from the traditional 
annual 


SMPTE 


nates all evening 


format of its mven 


thon prograins thre stream 
hye slule lie 


technrweal 


but one, and cpa 


rates the presentation of annual 
awards and the introduction of new 
offeers, which will take place on 


Monday evening, from the midweek 


hanquet 
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Technical Developments Highlight Month's Events 


* In charge of the over-all plan 
ning for the convention is illiam 
Society 
View President and technical repre 


(. Aunsmeann, Convention 


ventative for National Carbon Di- 
vision of Union Carbide and Car- 
hon 

E. 1. Sponable, Society president 
ond research director of 20th Cen 
tury-Fox Film Corp., will direet lo- 
for accommoda 
tions of members and guests with 
Wrs. Sponable and Mrs. Oscar F 
Neu as co-Chairmen of the Ladies’ 


Committee 


al arrangements 


The program of 52 technical pea 
pers and reports has been assembled 
by the Papers Committee under di 
rection of ite New York Vice-Chair 
of Altee Service Corporation 
Publicity will be handled by 
Harold Desjor and Leonard Bidwell 
of RCA Vietor 


man, Seeley, chief engineer 


Division, Camden. 


A Film Comes to Life 
In Storyboard Session 


Serving many business 
leaders with films that 


Ervin R. Ceih and Paal D. Ries, of 
National Carbon, will register mem- 
bers and convention guests. 

Lee E. Jones, director of the So- 


ciety’s International Membership 
Program and sales manager of 
Newmade Products will represent 


the Society's membership activities, 
assisted at Lake Placid by Allen 
G. Smith, New York branch man- 
ager of National Theater Supply. 


Kodak Research Loborotories 
Announce TV Filter Technique 


® Ketter television picture tone re- 
production and greater operating 
ease of television film camera equip- 
ment has resulted from a new East- 
MAN FILTER TecuniquE, developed 
by Da. Orro Sanpvik and T. Cen- 
rey Veat of Kopak Reseancn 
LABORATORIES, 


Giving more faithful reproduc- 


be pleered te screen 
of 
fer you. Me ob 


NEw YORK - CHICAGO 


TION PICTURES. 


TELEVISION COMMERCIALS © 


BUSINESS 


tion of picture contrast and bright- 
ness combined, “The result is like 
lifting a grey veil from mevies on 
the television screen,” reports Dr. 
C. J. Staud, director of the labora- 
tories. 

The new Kodak technique uses a 
filter of infrared absorbing glass 
and an interference filter. These 
filters, placed between the projec- 
tion light and film, take out the in- 
frared and the red wave lengths of 
the visible The bluish- 
green light is not absorbed by the 
filters transmitted to the 
photosensitive pick-up tube 

Very tdack-and- 


white televising of programs which 


spectrum 
and is 
significant in 


are available only on color films, 
the new filters will also result in im- 
provement of picture quality when 
televising color films in color, al- 
though only the infrared absorbing 
filter can be used in the projection 
beam. 

Networks are now preparing to 
use the filters in their projectors 
and the Kodak Laboratories are con- 
tinuing research to determine the 
most suitable types of filters for the 
new television technique 


TELEVISION PICTURE NOTES 


Five New Sherwin-Williams 

TV Spots Made by Pathescope 

Tue Com- 
PANY is now using five new one- 
minute TV commercials to intro- 
duce Super Kem-Tone. Each film 
demonstrates a different phase of a 
repainting job on the living room 
featured in Super Kem-Tone adver- 
tixerments. 

A number of unusual dramatic 
techniques are used, such as paint- 
ing a glass panel in front of the 
camera to give the impression that 
the TV screen is being painted. 

Paruescore Propuctions made 
the films for Sherwin-Williams 
through Futter & & Ross. 


Philco Shows TV Set Picture 

Putco ConporaTtion’s new mo- 
The Story of Philco 
Quality in Mass Production, covers 
the evolution of a television receiver 
from designer's drafting board to 
finished product. 

Two phases of TV production; 
design and manufacture of cabinets 
and development, and production 
of picture and television receiving 
tubes are shown. Step-by-step por- 
trayal of production of a TV set in 
the assembly plants and a group of 


tion picture, 


historical scenes of pioneering TV 
research past twenty 
years winds up the motion picture. 


during the 


Designed for the company's dis- 
tributors and dealers, the 13-minute 
film is also available to business 
and industrial groups in l6mm. 
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Represents Wolff in the East 


Dicnan has been put 
in charge of the eastern territory 
for the G. Srupiws 
for the second time. 

In the early thirties, Mr. Nahi- 
gian represented the Studios in the 
east until Mr. Wolff went to Holly- 
wood to make motion pictures for 
management. Nahigian went inte 
business for himself as a product 


design and development man 


NAHIGIAN 


Ettelson Appoints Len Slaton 

* As part of a new expansion pro- 
gram which includes complete writ- 
ing, production and laboratory fa- 
cilities, Davin Errecson Asso- 
crates, film producers with studios 
in Chicago and Hollywood, have 
appointed Leonarp H. SLaTon to 
take charge of the scenario depart- 
ment in Chicago. 

Formerly with Sarra, Inc., Slaton 
has worked on writing and produc- 
ing films sinee 1935, and has written 
television commercials and sales 
training and sales promotional films. 
He had also served as visual aids 
director for an Army training unit, 
where he planned production and 
use of films and other training aids. 

In his new capacity with Ettelson 
and Associates, Slaton will also col- 
laborate in planning film utilization 
programs in sales and industry. 


Matcotm Lowruer 


Jam Handy Service Office Names 
Lowther to New Liaison Post 

Lowruer, formerly a 
project supervisor in the Jam 
Hanpy Oncanization’s slidefilm de- 
partment, has joined the Organiza- 
tion’s service offices, according to 
Jam Handy vice-president in Charge 
of Automotive Operations, William 
Luther. 

Lowther will act as production 
and contact liaison between the Gen- 
eral Motors Building office and the 
Jam Handy slidefilm department to 
facilitate production of sales and 
training films. 


Murphy-tillis to Attitudes, Inc. 

Inc., producers 
of motion pictures for industrial 
and advertising purposes, including 
films recently created for Chester- 
field and Firestone, has appointed 
Artrrupes, Inc., as their public 
relations counselor. 


SVE Names Robert J. Koh! as 

Sales Promotion Manager 

® Rosert J. Kout has been named 
sales promotion manager at the So- 
crery ror Visuat Epucation, Prior 
to military service in World War 
Il, Kohl was associated with West- 
clox, Division of General Time 
Corp., LaSalle, Illinois, in sales and 


advertising activities. 
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ynchronous 
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WITH YOUR PRESENT TAPE RECORDER 


Here's good news! puree new Fair- 
child Control Track Generator makes 
possible picture synchronous sound. 
track recording with any tape re- 
corder with response good to 14KC. 
Here's how! This mew Pairchild 
imstrument superimposes a high fre- 
quency signal on magnetic ta 
simultaneously with the sound 
This signal becomes the t 
control when played bac 
Fairchild Pic-Sync Tape Recorder. 
No extra heads or ——a to 
prese owned are 
This compact wnit ina | 
for ec ation wer 
WRITE FOR FULL ‘may be vemoved jor cach 
ENGINEERING DATA TODAY 
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154TH STREET AND 7TH AVENUE 


THIS ISSUE OF BUSINESS SCREEN WILL BE DELIVERED 


TO OVER 8,000 FILM USERS IN BUSINESS & INDUSTRY 


YOUR FILM 


EVERY film user needs efficient 
storage and filing space. Neumade's 
practical, specially designed steel 
cabinets are Fireproof, Dust proof, 
and Humidified, affording you 
maximum protection for your film. 
All models come in olivegrey 
enamel with polished chrome han- 
dies and hinges. 


Mode! MM-119 — (Illustrated) Film Ming 
cabinet. individvel reel index pilus 
moster index; door hes o lock as well 
@s three point lotching device. 70” high, 
30” wide, 16" deep. CAPACITY 40 — 
400 ft. reels; 20 600 reels; 20 
1200 1. reels; 20 ~ 1600 ft. reels, 100 
fimstrip cons. Utility drawer in bese. 


Over Pifty Models to Choose From, but Neumade ineers 
are available without obligation w assist you with your 
particular requirements when necessary. 

Write today for Free fully illustrated Catalog. Dept. 102 


All Products Factory Guaranteed 


Noewmade CORP. 


330 W. 42nd St.; New York 18, 


i Ag 
} j 
7 
| 
RECORDING EQUIPMENT CORPORATION 
i 
| 
Specs - - BNC: 16. 
& Howell: Standard - Shiftover - Eyemos 
Moviola: Editing Machines - Synchronizers 
ECIALISTS IN ALL TYPES OF CAMERA REPAIR WORK. MOUNTED = E rd 
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Baltimore Schools Acquire 152 
RCA Sound Projectors Via Stork 
© Calle for immediate delivery of 
152 RCA Model 400 Senior l6mm 
pre jee tore have been received 
by Stank Piss, RCA 
Paoovers in Eastern 
Maryland, from the 
Scnoot Boaap 

Baltimore ie the latest of several 
metropolitan centers to be supplied 
with RCA equipment for use in the 
vieual education program of the 
City School evetems. Others include 
New York, Philadelphia, Washing 
ton, Portland (Ore.), and 
Seattle 


Byron, inc. Names Max Brasch 
and George Merriken to Stoff 


® has added Groner 
Mennixes and Max Baascn to ite 
stall 

Mr. Merriken returns to Byron 
after directing several agricultural 
flows with the Motion Pieture Serv 
joe of the US Department of \g 
rieulture He hae been associated 
with the organization for the past 
ten years, and ix now in charge of 
production 

Former Chief of the Medical 
Films Section, Department of Medi 
cme and Surgery Veterans Admin 
istration, Mr. Brasch has joined the 
Byron editorial staff 

For those interested in visiting 
the studio-laboratory, Byron 
haw j wet « ompleted a brochure which 
presents « complete picture-tour 
through the fifty room plant. Copies 
are available from Byron, Ine. 1226 
Wisconsin Ave Washington 
7, De 


United Nations Sends Mclean 

on Korean Film Assignment 

im special assignment from 
the United Nations department of 
public information, Gaant Mi Lean 
National Film Board 


recently granted leave of absence, 


ramnan 


will spend two months on a film 
assigninent in Korea 

Director of photography for the 
Canadian National Film Board 
since the beginning of 1948, MeLean 
native { Saskatchewan. His 


moat recent film, Family Circles, is 


BUSINESS SCREEN EXECUTIVE 


now playing in Canadian theaters 

Having timed relief operations in 
China on behalf of UNRA in 1948, 
the Canadian is on his second United 
Nations commission 


L. Hewsworrn 


Ampro Appoints W. Hemsworth 
as lémm Sound Soles Director 


L. Hemsworrn has 
been appointed sales director of the 
Sound Division of Ampno 
CORPORATION, ace ording to Howanp 
Manx, vice-president and general 
sales manager of the company. 

Previously active in sales, adver- 
tising and promotion for other con- 
cerns as well as his own company 
which provided specialized adver- 
tising and merchandising service 
for industrial concerns, Hemsworth 
will direct the sales of all l6mm 
sound and silent projectors and re- 
lated products 

Recent product innovations back- 
ing up the l6mm Sound Division 
program include light-weight pre- 
cision projector models and an im- 
proved low-cost Ampro tape record- 
er now available 


model changes. 


The Opening 


tion The Appraisal — 


manent traming 


obligation, of course 


The Presentation 


We can do the same for you 


THERE IS SOMETHING NEW 


DeSoto has just released a new series of Product Train- 


ing films that will never be outdated regardless of the 


The Demonstra- 


The Close and Prospecting. 
These permanent training films for selling automobiles, 


none of which show the DeSoto, may be reviewed by you. 


train your men to sell 


your products without showing your products . . _ per- 


Interesting? We would like you to review these ... no 


Counsellors, Creators and Producers 


of Planned Film Programs 


ROCKET PICTURES, INC. 


6108 SANTA MONICA BLVD. 
Hollywood 38, Calif. 
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GoldE Mfg. Company Observes 
25th Anniversary in September 
® Organized in 1925 by the late 
Maurice H. Govpserc, the Gotok 
Manuracturinc ComMPaNy marks 
its 257TH anniversary this month. 

Started in a small shop, with a 
handful of employes, many of whom 
today hold supervisory positions, 
the company has expanded from 
concentrating on items exclusively 
for use in the motion picture pro- 
jection booth, to activities in display 
and lighting. as well as the amateur 
and professional slide projection 
fields. 

During the war, a variety of new 
training aids were developed, includ- 
ing a complete series of projection 
devices, film readers, filmstrip 
heads, automatic projectors, stere- 
opticons and opaque projectors. 

In 1945, W. GoLpperc 
took over the president's duties upon 
the death of his father, and GoldE 
has continued to grow with the 
audio-visual field. 


Ideal Pictures Corporation 
Enters Sponsored Film Field 
® Ipeat Prerures Corp., distribu- 
tor of 16mm rental films, has en- 
tered into sponsored film distribu- 
tion. 

A subsidiary of Esquime Inc., the 


“30-year old enterprise was taken 


over by Esquire early last year, fur- 
ther expanding by the establishment 
of eight additional branch ofheces 
a total of 26 

4. L. Ideal’s president, 
says that the new service will in- 
clude the complete package—+secur- 
ing bookings through promotion and 
servicing and distribution. 

Among film sponsors who have 
appointed Ideal as their distributor 
are Longines-Wittnaver Watch Co., 
American Bakers’ Assn. Westing- 
house Electric Corp., Pan-American 
Airways, Seorts Artetp and Na- 
tional Conference of Christians and 
Jews. 

The new distribution setup head- 
quarters at 65 E. South Water St., 
in Chicago. 


. 4 = 
‘ 
4 j 
4 
A 
$ 
; 


® Unusual optical effects, often a 
necessary but expensive additional 
cost to TV, educational and business 
film production, may now be made 
in almost any 16mm, 35mm or TV 
camera by a new gadget called the 
Camarr Orricat Errects 
marketed by Tue Camera Mant, 70 
West 45th Street, New York. 

The unit, which is operated by the 
cameraman, himself, as he shoots, 
consists of a base which fits between 


The Camart Optical Effects Unit 
in Position on a Cine Camera 


tripod head and camera and holds 
a prisni housing before the camera 
lens. A crank, extending from the 
right side of the housing, is operated 
by the cameraman to set prisms in 
motion to produce the desired opti- 
cal effect. The crank may be turned 
in either direction and at any speed. 

The prisms supplied with the unit 
are ground to 2, 3, 4, 5, or 6 sur- 
faces and are well defined to exact- 
ing tolerances. The prisms will pro- 
duce from 2 to 6 identical images on 
a single frame of film, and the 
images can be made to revolve 
around each other. The five surface 
prism, for example, will create four 
images revolving around a center 
image which is stationary. Other 
effects possible with this device are 
making objects appear clongated 
and thin, or short and squat. Two 
prisms may be used in combjnation 
to produce an eight image result, or 
four still and four revolving images. 
Still another use is to dissolve from 
one scene to a split image effect, then 
dissolve back to the regular scene. 


Monraces Turee Scenes 


A montage unit, which is part of 
the device, makes possible filming 
three different scenes on a single 
frame of film. This is done by set- 
ting the unit to mask off a portion of 
the frame, then operating the cam- 
era to expose the remainder, The 
film is then wound back in the 
camera with the lens capped or shut- 
ter closed, and the action repeated 


NUMBER VOLUME 


until all three sections of the film 
frame have been exposed. 


Errecrs Ane Descrmep 

Producers of business 
films, for example, may use this 
effects device in a number of ways 
to add a cinematic fillip to their 
films or to evye-arresting 
effects for TV film comamercials. The 


lomm 


secure 


revolving image effect might be em- 
ploved to concentrate attention on 
a sponsor's product with a multiple 
close-up. The split stage effect can 
be used to center attention on three 
or four related activities at one 
time, where showing them on the 
screen clarifies the operation for the 
audience or makes more clear the 
steps necessary in a complicated 
operation. Such treatment is ideally 
suited for training films, also. 
Business film producers can effect 
marked savings in the use of the 
device. Through its use, costly ef- 
fects made outside the studio are 
no longer necessary, and they can 
now write special effects into their 
scripts that hitherto heen 
avoided because of the expense. 


New Association Films’ Catalog 


Firms’ new 56- 
illustrated catalog of 


have 


@ ASSOCIATION 
page, fully 
rental, free and sale films—‘‘Se- 
Lecteo Motion 
been released. 

Listing almost 1400 l6mm sound 
films in the educational, religious 
and entertainment field, this catalog 
inaugurates a grade level system of 
film evaluation so that exhibitors 
will now know at what school-age 
level a film should be used. 

Available free of charge, the cata- 
log is offered by Association Films, 
35 W. 45th St.. New York 19, 
N. Y. 


NEw YORK, 
Peeriess: Film Prec. Corp. 
De Lune leboratories 
Pathe Laborotories 
Movielod Labs. 
Forde! Film Lobes. 
Cimeque Colorfiim 
oT. 
Consol: deted Film inds. 
BOSTON, MASS. 
Moster Mot. Pict. Co. 


Peeriess loborotones 
CLEVELAND, ©. 
Motion Picture Prods. 
DAYTON, 
Wright-Potterson A. B. 
DETROIT, MICH. 
Jom Handy Orgonization 
LAST LANSING, MICK. 
Capite! Film Service 
CHICAGO, 
Chicago Film Lob. 
Crescent Film Lebs. 
Wilding Picture Prods, 
ideo! Pictures Corp. 
OAK PARK, TL. 
Atios Film Corp. 

ST. PAUL, MINN. 
Reid H. Ray Film Inds. 
KANSAS CITY, MO. 
The Calvin Company 
ATLANTA, GA. 
Distributors Group 
DALLAS, TEXAS 
Southwest Soundfilms 
HOLLYWOOD, CAL. 
Peeriess Film Proc. Corp. 


ERLESS 


Columbio Pictures Lob. F I L M T R E AT M E N 


Consolidoted Film Inds. 
Pothe loboratories 
Telefilm, inc 
LOS ANGELES, CALIF, 
Houston Color Lobs, 
BURBANK, CALIF. 
Cinecoler Corporation 


Peerless is convenient everywhere. 
Write for FREE literature, 


165 WEST 46TH STREET NEW YORK 19. N Y 
959 SEWARD STREET HOLLYWOOD 286 CALIF 


SERVING OVER 8,000 COMPANIES WITH EACH ISSUE 


The increasing interest in better communications within business, 
industry, and government is reflected in the growing reader audience 
served by Business Screen. This issue will reach more than 8,000 
companies and agencies. 


709 ATLANTIC BLOG. 


Only 


Only effective films are economical. Only well-planned and 
well-written films can be effective. That's why we are regu- 
larly employed to plan and write films for the most exacting 
film users* in the nation. 


930 F STREET NW =~WASHINGTION 4, 0.¢C. * 
IN NEW YORK, ENTERPRISE 6535 & 


*Names on request 


THE COMPLETE FILM WRITING SERVICE 
GUARANTEED ACCEPTABILITY 


EXECUTIVE 5941 


New Optical Effects Unit Aids idan a 
Producers of Business, TV Films 
| Q | 
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TECHNICAL FACTS AND BUYING SOURCES FOR THE LATEST IN AUDIO-VISUAL 
EQUIPMENT FOR PROJECTION AND PRODUCTION IN BUSINESS AND INDUSTRY 


The ADmaster Display Unu 


Automatic Coler-Action Displays 


® Apmaric Prosecton Company, 


of Chicago, has released to the pub 
lice the ADMasTen, newest in auto 
matic color-and-action for point of 
sale display 
Scientifically designed and en 


gineered for foolproof operation 


for an unlimited time, thie equip 


ment accommodates from «ix to 


eighteen separate illustrations and 


messages, cach of which remains in 
onds 


approximately four 


and then « hanges to the next in 


quence 
Modera and compact, the anit 
Zi« 16415 inches and weighs 


approximately thirty pounds It 
ean be used to equal advantage as 
a counter display m windows of 
as « saleeman’s itinerant display 
For further 
the ADimatic Projector 


New Kodaslide Table Viewer 


basrwan Kopak 


information write 


Company 


LOMPANY an 


sive 2x2 inch table viewer which 
ts desired te bring propection-ty pe 
within the reach of all picture 
takers 

\ tangle compact unt the 


Viewer, inclades 


a high-quality miniature «lick pre 
jevtion system and Kodak's special 
newtype Day View sereen so that 
mintature color transparencies car 
bre projected in full beilliance 
ordinary room illumination or full 


daylight without larkening the 


room, or setting up a separate pro 
jector and sereen 

Featuring particularly cool op 
eration the Kopastine Tamir 
Viewer, hae an al system 


which consists of a three-element 


Reodak Projection Ek 


34 


Lumentueed 


tanon Lene o>wolt 


Bay onet 


Lamp with Wehour life expect 


Candelabra Projection 


ancy; a spherical Lumenized glass 
reflector, a tempered heat-absorbing 
glass, and Lumenized spherical and 
aspheric condensing lenses: and 
three aluminized front surface 
jection murtors 

Ideal for 


transparencies and for small group 


personal viewing of 


showings, the new 4\ will be avail 


able through all Kodak dealers 
New Cine Projector Attachment 
Promised for Slidefilm Showing 


Yorx Deraorr 
will soon offer to the public the L no 


INDUSTRIES OF 


an attachment for l6mm pro 


jectors that will single 


project 


Deivae Challenger 


Ber, Reare 


Why Da-Lite Screens Are Better 


Twee opaque (comme: 
forme 


Beads to 


on 


Oe ive C 


Write te 


Serene son. 


rtm 


vere! Beads tow 


comple of De Lite Crystel Beaded Screen febric 
Compere with your present screen: ond see if the Deo-Lite surfoce 


frames of striphim without loss of 
light for an indefinite peried of 
time. 

Designed to fit into the lens open- 
ing of most l6mm silent projectors, 
the Unoseope projects the film in- 
stead of the regular film track which 
prevents loss of light and overheat. 
ing of film. A hand-operated feed 
knob controls the projection time 
for frame and shots may be 
viewed as long as desired 

The approximate cost of produc- 
stille with a 
camera is three pictures for 
one cent as compared with the costs 
slidefilms which 


varies from twenty to fifty cents per 


ing silent standard 


lomo 


of conventional 


slide 


a DA-LITE. 


CRYSTAL-BEADED 


SCREEN 


A soiled or worn screen can spoil 
the most carefully made film pro- 
duction. That's why leading film 
producers for years have been ad- 
the condition of 
your sereens regularly and replace 
dull or soiled screens promptly! 

For best results choose 
DA-LITE Crystal-Beaded 
Sereens! The greater light reflec- 
tion of the Da-Lite Cryatal- 
Beaded surface brings out all the 
details and fine gradations of tone 
and color that the camera has 
captured, This finer screen fabric 
is available in many styles of 
mountings for every projection 
need. Ask vour suppher to show 


them to vou. 


@oew) mote your pictures 200% te SOO% brighter, Also ast for K 


helpful telder “Planning for EMective Projection 


A-LITE SCREEN COMPANY, 


2703 N. Pulaski Reed 


Tede Nome fog 


U.S. Per. OF 
INC. Qvelity Screens 
Chicege 39, Since 1909 
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Compco Broadens Shipping Case 
Une With New Durable Products 


® Two kinds of fiber cases for 
shipping movie films and salon 
prints are now available from the 
Compco Conporation, Chicago. 

The “economy line” case, made 
of non-vuleanized fiber, fabricated 
and reinforced with steel corners, is 
light in weight. It is fitted with web 
straps and has a large 4x6'4 inch 
address card holder. 

For longer service, the Compco 
l6mm films shipping case of dur- 
able vulcanized fiber has been de- 
signed. varnished inside 
and out for weather proofing, the 
case's full telescopic construction 
gives about 50% additional ca- 
pacity. Steel reinforced corners and 
web straps make it extra strong. 

Complete details may be obtained 
from the Compeo Corporation, 2251 
W. St. Paul Ave., Chicago 47, IIL. 


Heavily 


Precision Projection Pointer 
Announced by Ednalite Optical 
PROJECTION pornTER which 
enables a lecturer to cast a micro- 
sharp, clear, color-free, arrow-image 
the full length of an auditorium 
while simultaneously operating the 
projector has been perfes ted by the 
Orticat Company. 
Producing clear, non-fuzz defini- 
tions of even microscopic organisms 
and photom rographs of all colors 
and densities, the EdnaLite instru- 
ment in no way interferes with the 
subject matter. 
Made from 
chined, light 
anodized, the Projection Pointer is 
perfectly hand-balanced with feather 


precision lathe-ma- 


metals, completely 


touch momentary switch. It operates 
on 115 volt AC, with built-in trans- 
former and comes complete with 
25 feet of deta hable cord. 

Further details are available from 
the EdnaLite Optical Company, 126 
N. Water St.. Peekskill, New York. 


GE Lamp Department Develops 
Repeating Flashtube for Video 
® Development of a repeating flash- 
tube, designed to produce clearer 
televised motion pictures at lower 
operating costs than were formerly 
possible, has been announced by 
General Electric Lamp Department 
at its Nela Park headquarters, 
Cleveland 

Designated as the new G-E Flash- 
tube No. “231.” this new TV light 
source is similar in principle to the 
photographic flashtubes developed 
by GE during the war and since 
which are capable of emitting thou- 
sands of intense flashes of light with 
durations down to 1 1,000,000th of 
ond 


Improvements over other systems 
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ched are: a steadier arc resulting 
in reduced picture flicker; marked 
reduction in bulb blackening with 
& corresponding improvement in 
maintenance of light output; greatly 
increased lamp life; and simplifica- 
tion in adjusting the transmitter for 
best picture quality. 


The “Shopper Stopper” Unit 


Continuous Slidefilm Projector 
Now Offered by Harwald Company 
® For point-of-purchase advertising, 
Tue Company, Inc., is 
now offering the Suoprer Stopper, 
a continuous slidefilm projector pre- 
senting 18 brilliantly lighted pic- 
tures at 6-second intervals. 
Featuring an exceptionally wide 


in New York It's 


Complete film Editorial Facilities 
for Motion Picture & Television 
Production 


Sounpproor ArR-CONDITIONED 
Private Epiting Rooms 
Mopern EQUIPMENT For 


Every TECHNICAL ReQuIRe- 
MENT — 35 & 16mm 


Rentals By Day, Week or Month 
ALL WEW MOVIOLA EQUIPMENT 
Equipment Available for 
of The Premise Rentals 
729—7th Ave., N.Y. at 49th St. 
Tel.: Clrele 5-5640 


Established 30 Years 


viewing angle and washable glass 
base, the unit has a newly designed 
film track which gives a film life of 
six months or more. The cabinet is 
154, inches high, 12 inches wide and 
12% inches deep with a picture size 
of by 7.3 16. 

Complete information on the 
Shopper Stopper is obtainable from 
The Harwald Company, Inc., 1216 
Chicago Ave., Evanston, I. 


Power Rewind, Ci Inspect 
Developed for Filmstrip Use 

® With the growing use of filmstrip 
and the consequent need for its care 
and maintenance, a filmstrip power 
rewind, cleaner and inspector has 
been designed by the Stanparp Pro- 
sector anp Company, 
Chic ago. 

Designed to rewind and clean a 
70-frame filmstrip in five seconds, 
the new Rewinp cleans both sides 
of the filmstrip while it is being in- 
spected. No electrical connections 
are needed. 

Available as an accessory to the 
Standard filmstrip projector, or 
alone, the Rewind is obtainable 
from the Standard Projector and 
Equipment Inc., 205 West 
Wacker Drive, Chicago 6, Ilinois. 


Growing Use of Hand Viewers for 
Business Reported by Ettelson 
® Tru-Vue three dimensional films 
kits will be used by salesmen of the 
S. A. Hirsh Manufacturing Co., and 
the Ivanhoe Restaurant, both of Chi- 
cago, as a selling tool to show cus- 
tomers realistic presentation of fa- 
cilities and services of these com- 
panies. 
Among businesses currently using 
Tru-Vue kits are the Ford Motor 
Company, the Rock Island Railroad, 
Hiram Walker Distilleries, Walter 
Johnson Candy Company and 
others. 


Davio Errenson & Associares, 
Chicago, produced the Hirsh and 
Ivanhoe programs as part of a spe- 
cial Tru-Vue development cam- 
paign. 


For Sale 


MOTION PICTURE FILM LABORATORY 
Complete for 35mm and 16mm Productions 
Stills Trailers Slides 


Heart of San Francisco 


FOR DETAILS WRITE: 


The basic principlce of First Aid are portrayed in 
Johneon & Johnson's film ‘Help Wanted." This 16- 
mm sound pictare contains interesting and import - 
ant information. Thirty minutes of realiam 

If you want to give a showing to groups interested 
in First Aid, send the coupon below. No charge, 
except you pay the return postage for the film. 


| JOHNSON & JOHNSON | 
Dept. New BRUNSWICK, 
Please send me information on the Motion Pict ure | 
“HELP WANTED.” | 

| 


NAME 
ADDRESS 
crry STATE 


VARIABLE SPEED MOTO 
with TACHOMETER 


CINE SPECIAL CAMERA 
AND MAURER CAMERA 


115 V. UNIVERSAL 
@ VATIABLE SPEED 6-64 FRAMES 
© SEPARATE BASE FOR CINE SPECIAL 
@ ADAPTER FOR MAURER CAMERA 


Interchangeable Motors: 
12 Volt OC voriable Speed 6.64 


Fromes. 
11S Vow AC 60 Cycle Synchronous tort Special, Maurer 
Motor, Single ond Mitchell Cameras, Werers far Bates and 
Cameras, Time lapse 


220 Volt AC 60 Cycle, } Phase, Syn 
chronows Motor 


C. R. Skinner Manufacturing Co. 
Turk St., San Francisco 


NUMBER 6+ VOLUME 11 + 19580 


NATIONAL CINE EQUIPMENT, inc. 


20 West 22nd Street 


New York 10, N. Y. 
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Sehenley’s TV Sales Convention: 


Phoenix, New Hawen, Providence and Rock 

ie AND FIBER SHIPPING All told approximately 10,000 Sechenley rep- 
CASES resentatives in 38 cities viewed the pros eedings 


‘Closed channel television.” Loewi concluded, 


@ uP opens a new era for the sales manager It 
ab pute a hrm s top executives in face-to-face con- 
tact with sales representatives in regions hun- 
dreds of miles apart.” he added. “A closed cir- 
cuit program permits instant transmission of 


top management polie ies and programs to kev 


pereonnel m throughout the country 
Sales meetings of thousands of company repre 
sentatives can be held as secretly as a director's 
meeting in a le kel board room.” 


product ore pec rally ‘ 


Canadian Association of Film Producers 
Holds Annual Two-Day Meeting in Ortawa 
* The Canadian Association of Motion Picture 


Compee 


bwilt te meet the 
of professional 


movie mohers and priced . 
bud Pre lus eres and Laboratories were al a din- 
te keep your 


ner given for W. Arthur Irwin, Canadian Gov- 
ernment Film Commissioner, during their meet- 
ing in Ottawa Sept. 29-90 at the Chateau Lau- 
rier. The dinner was the highlight of a two-day 
session which brought together key representa 
tives of the majority of Canadian fim studios 

Speakers at the dinner were Mr. Irwin, Tay- 
lor Mille of the Motion Picture Association of 
America, A. H. Newman of the Department of 
Trade and Commerce, and J. J. Chisholm, pres 
ident of the Producers Association 


Witt, Proouce Casaman Promotion Fim 


During the session the Canadian Producers 


Association decided to make an all-Canadian 
short subject Canada the Nation which will be 
The Halen B-22 released by a U.S. major distributor. Arrange- 
BT ake ments for the production of the film are being 
made by the Canadian Cooperation Project 
The picture will be designed to interpret Canada 
to the US. and foreign theatre-going public 
Mr. Mills, who is now working closely with 
the Canadian producers to advertise Canada 
abroad, explained the Canadian Cooperation 
Project pointing out that it is a branch of the 
Johnson office in the United States 


Take Steps ro Increase From 
During the day Mr. Alex Miller of Toronto, 


manager of the Canadian Association of Adver 


Synchronous tising Agencies, described the structure of ad- 
vertising agencies \ committee was formed to 
Magnetic Recorder study with the C.A.A.A. how industrial films 


can become a more potent advertising medium 

Engineered for the Professional Secretary Graeme Fraser reported on plans for 

the annual Canadian Film Awards and the As 

siation decided to offer full cooperation to the 

$] 85Q00 Canadian Association of Adult Education, spon 
, sor of the Awards 

A resolution was also passed offering full 

facilities of the industry to the Government in 


the event of a national emergency 


alle | For Sale — Inc. T.V. Rights 
CORPORATION Please Bid 
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3503 W. OLIVE AVENUE SS 
BURBANK CALIFORNIA A Religions Pointing” —Coler or BAW 


Apely W AMERN FILMS 
Tie federal Trey, Y 


THE MART MESSAGE 


SEND FOR ILLUSTRATED BOOKLET ON 
“THE COLORTRAN STORY” 


and you will be amazed by the way Colortran 
uses ordinary howse current to provide high 
intensity studio illumination with 150 watt 
bulbs. 


SALES DISTRIBUTORS RENTALS 
GET COLOR RIGHT with COLORTRAN 
L 


CAMART OPTICAL EFPFECTS UNIT will 
permit the filming of special effects in your 
own camera, previously impossible without 
additional laboratory work. Price with 4 sur- 
face prism (plus tax) $99.75 


CAMART TV MIKE BOOM, the sturdy and 
dependable boom with the 13° extension arm 
that you can fold up and put inte your car 
during transportation. Has rear handle for 
directional mike control. Price $261.85 


HALLEN MAGNECORD KINEVOX 
i7“4mm magnetic film and \% inch tape re- 
corders. Synchronous for lémm and 35mm 
cameras. Meets high professional standards. 


ARRIPLEX HEADQU ARTERS 


Wide selection of 35mm Arriflex handcameras 
with 200° or 400° magazines, three matched 
Astro or Zeias ‘enses, tripods, batteries, all 
accessories Ideal for television newsree! work. 
WANTED: Mitchel) cameras, tripods, movi- 
olas, cine-specials. Send listing 


THE CAMERA - MART Inc. 


70 WEST 45th 


NEW YORK 19 NY 
‘CABLE ADDRESS CAMERAMART 
WORLD-WIDE SERVICE 


(38 
mm / SERVICES \™ 


COLOR - B&W - BLOWUPS - REDUCTIONS 


35mm 
3-COLOR PRINTS 


ENLARGED DIRECTLY FROM 


16mm COLOR ORIGINALS 


lémm Optical Printing-masters for 
use in making color release prints 


Precision Fine Grain B&W Blow-up 
Negatives from 16mm Originals 
Special Effects @ TV Film Services 
Slides Duplicated Optically 
Experimental Work 


FILMEFFECTS 


OF HOLLYWOOD 


1953 N. Highland Avenue 
Hollywood 38, Calif. 


HOllywood 9-5808 


BUSINESS 
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PRODUCERS! 
ANOTHER NEW SERVICE! 


A NEW PHOTOGRAPHIC SERVICE 
COMBINING LIVE ACTION WITH ANI- 
MATION IN ONE OPERATION. LOW 
PRODUCTION COSTS FOR TELEVISION 
AND COMMERCIAL PRODUCERS. 


CINEMA RESEARCH 
ANNOUNCES... 


The installation of two ACME ANIMA- 
TION CAMERAS with special back- 
ground projection unit. 


Price inquiries and personal inspec- 
tion of our facilities cordially invited. 


16MM or 35MM SLIDEFILMS 
ANIMATION TITLES « COLOR OR 
BLACK AND WHITE 


CINEMA RESEARCH 


CORPORATION 
7000 Romaine St. « HUdson 2-7464 
HOLLYWOOD 38, CALIFORNIA 


NUMBER 6* VOLUME 


EDL SOUND READER 


Used with Rewinds For Editing 
lémm and 35mm Sound Film 


control, off on switch, etc. all inside com 
6%" H x 6" W x 6” deep case. Weight 


audio power 
® Operates on 117V 60 cycles AC 


® No Fly Wheel—instant start and stop, with no 


damage to film 
Price $165.00 net F. O. B. Chicago 


EDL COMPANY 


MILLER STATION, GARY, INDIANA 


i} 19580 


Completely self contained, PM Speaker, volume 


Film Audience Research: 


(Continurp From Pace 
sions left by the film more favorable than before 

. Story Without End did even better than the 
revised Serern Review. lt created favorable 
changes in impression in all cases, in a number 
of instances large ones, and also overall and ex 
oellent changes in attitude 

In general, the impression and attitude 
studies of these films revealed the extreme sensi- 
tivity with which films affect opinions. Infer- 
ences unpredictable in advance can be drawn 
from seemingly innocuous statements in the 
script, and can negate much of the favorable in- 
fluence a film would otherwise have had. These 
findings underline the desirability of testing, and 
whenever poxsible pre-testing such films. 

Content analysis showed the films’ contours 
to he of two types, the first “jagged” with fre- 
quent ups and downs of interest, the other much 
more level with interest rising and falling in long, 
gradual curves. The nature of the contour was 
determined by whether there was frequent or in- 
frequent change from straight to editorial matter. 
Usually, but not always, drops in interest came 
on editorializing. Such drops, which can be ex- 
pected to some extent on “commercial” material, 
were minimized when the film shots were care- 
fully selected to tie in closely with the editorial 
copy. 

. Other faults to guard against that were 
brought out in content analysis included using 
scenes without orienting the audience at the out- 
set as to their purpose, and using trick production 
techniques that emphasized entertainment at the 
expense of demonstrating a point (as in the stop- 
motion parade in Parade of the Relays). 

Business film sponsors will probably be doing 
a great deal of re-evaluation after considering 
the AT&T-Schwerin reports. Without doubt, 
they are a major advance in establishing a more 
effective measurement of audience attitudes, not 
only on completed films already in distributioa, 
but on new films before release or even in rough 
cut state. 

The American Telephone & Telegraph Corn- 
pany is much encouraged by the results of the 
tests. It is not sure it has all the answers, but 
considers the reports a definite step in the right 
direction. 
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EASTERN STATES 


CONNECTICUT « 


Rockwell Film & Projection 
Service, 182 High Hartlord 5 


Eastern Film Libraries, Grand 
Street, Waterbury 5 


DISTRICT OF COLUMBIA « 


Jam Handy Organization, Ine., 
Transportation Bldg., Washing 
ton © 


The Film Center, 915 12th 
W ashington 


The Waleott-Taylor Company, 
Ine... Mille Bldg 
ton, 


Washing 


* MARYLAND « 


Robert L. Davie, Bow 572, 


Cumberland 


Howard E. 
Mi. Airy 


Thompson, Box 204, 


MASSACHUSETTS « 


Bailey Film Service, 
Street, Tel. 400214 


Chandler 
Worcester 8 


* NEW HAMPSHIRE « 


A. 1. Rice Ca., Ine., 78 Cen 
tral Street Man heater 


* NEW JERSEY « 
Slidecraft Co., South Orange, N. J 
* NEW VORA 


Association Films, Inc., Weet 


ith Strect. New York 19 


Buchan Pictures, 70 
Buffalo 


Charles J. Giegerich, 


nha blushing 


Allen St 
2.20 Kis 
Comprehensive Servier Co., 245 


W. 55th New York 19 


Council Filmes, Inc... \. Main 


Homer N y 


Crawford & lmmig, Inc., 265 \ 
lath St.. New York City 11 
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| THIS DIRECTORY 7) 


Institutional Cinema Service, 
Inc., 1% Broadway, New York 
19 


The Jam Handy Organization, 


Ine.. 1775 Broadway, New York 


Mogul Bros... Ime., 112-114 W. 48th 
St. New York 19 


Jack Patent, 13 East 37th Street, 
New York 16 


5S. O. 5. Cinema Supply Corp., 
2 W. S2nd St.. New York 19. 


Specialized Sound Products Co., 
S51 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling. 
Visual Sciences, Suffern. 
Wither Visual Service, 119 State 


St.. Albany. 28 Genesee St.. 


New Berlin, New York. 
* PENNSYLVANIA 


Jom Handy Organization, Inc., 
O17 Liberty Pittshurgh 22. 


J. P. Lilley & Son, 277 Boas St, 


Harrisbury 


Pictures, Ine., 4729 
udlow Philadelphia 39 


* RHODE ISLAND « 


Westeott, Slade & Baleom Co., 
95-99 I mpire M., Providence 3 


WEST VIRGINIA 


J. G. Haley, P.O 
Charleston 25 


Box 703, 


Pavis, Inc., 427 
Phone 2 


A, Charleston 2 


ashington 
Box 6095, Station 


United Specialties, 616 W. Vir. 
ginia St, Charleston 2 


Theatre Serviee & Supply Co., 
Phone 2443, Box 1389, Hunting 


ton 


SOUTHERN STATES 


* ALABAMA « 


Stevens Pictures, Ine., 506 Eight 
eenth St.. North, Birmingham 


* FLORIDA 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


ST IN EQUIPM! 


et 


Orben Pictures, 1615 Hendricks 
Tel. 9-1906, Jacksonville. 


Southern Photo and News, (06 
LaFayette St.. Tampa 


* GEORGIA 


Stevens Pictures, Inc., 101 Walton 
St. N. W.. Atlanta 3 


* LOUISIANA « 
Stanley Projection Company, 
211‘ Murray St., Alexandria. 


Stevens Pictures, Inc., 1507 Tu- 
lane Ave... New Orleans. 


Stirling Visual Education Co., 
1052 Florida St., Baton Rouge. 


Delta Viewal Service, Inc., 815 


Poydras St... New Orleans 15. 


HarFilms, Inc., 600 Baronne St, 
New Orleans. Since 1915. 


MISSISSIPPI « 
Herschel Smith Company, 11° 
Roach St., Jackson 110 


Jasper Ewing & Sons, 227 5. State 
St.. Jackson 2. 


TENNESSEE ¢ 


Southern Visual Films, 687 


Shrine Bldg.. Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville, 


VIRGINIA 
Capitol Film & Radio Co., Ine., 
19 W. Main St., Richmond 20. 
National Film Service, 202 E. 


Cary St., Richmond. 


* ARKANSAS ¢ 


Democrat Priniing and Litho- 
graphing Co., Little Rock. 


Grimm-W illiame Co., 719 Main 
St., Little Rock. 


MIDWESTERN STATES 


ILLINOIS 


American Film Registry, 24, FE. 
Righth Street, Chicago 5. 


Association Films, Inc., 206 5. 
Michigan Ave., Chicago 5. 


FILMS 


EQUIFMI ENT 


BUSINESS SCREEN MAGAZINE 


DEALERS 


Jam Handy Organization, Ine., 
230 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 


Swank Motion Pictures, 614 N. 
Skinker Blvd. St. Louis 5, Mo. 


INDIANA 


Burke's Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


IOWA 


Pratt Sound Films, Inc., 720 3rd 
Ave., 5.E., Cedar Rapids, Iowa. 


Ryan Visual Aids Service, 409-11 


Harrison St., Davenport. 


KANSAS-MISSOURI 


Kansas City Sound Service, 1402 


Locust St.. Kansas City 6, Mo. 
Erker Bros. Optical Co., 610 
Olive St. St. Louis 1. 


Swank Motion Pictures, 614 \. 
Skinker Blvd., St. Louis 5. 


MICHIGAN 


Engleman Visual Education 
Service, 4754-56 W oodward Ave., 
Detroit I 


Jam Handy Organization, Inc., 
2821 &. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


MINNESOTA 


National Camera Exchange, 86 S. 
Sixth St., New Farmers Mechanics 


Bank Bldg., Minneapolis 2. 


OHIO « 


Ralph V. Haile & Associates, 


215 Walnut St., Cincinnati, 


Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19 


Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 


Carpenter Visual Service, Inc., 
13902 Euclid Ave., East Cleveland 


12. Ohio 
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LOCAL AUDIO-VISUAL SUPPLIERS 


Fryan Film Service, $228 Euclid 
Ave., Cleveland 15. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 


M. H. Martin Company, 50 
Charles Ave., 5. E. Massillon. 


* WISCONSIN « 


R. H. Flath Company, 2410 \. 3d 
St.. Milwaukee 12. 


WESTERN STATES 


CALIFORNIA 


Donald J. Clausonthue, 1829 
Craig Ave., Altadena. 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Exchw 
1600 N. Cahuenga Blvd. Holly- 
wood 28. 


Jam Handy Organization, Inc., 
7046 Hollywood Les An- 
geles 28. 


Ralke Company, 829 S. Flower St., 
Los Angeles 17. 


Spindler & Sauppe, 2201 Beverly 
Bivd., Los Angeles 4. 


Association Films, Imc., 35) Turk 
St., San Francisco 2. 


Cc. R. Skinner Manufacturing 


Co., 292-294 Turk St.. San Fran- 
2. 


COLORADO « 


Home Movie Sales Agency, 28 EF. 
Ninth Ave., Denver 3. 


* OKLAHOMA « 


Vaseco, 2301 Classen, Oklahoma, 
City 6. 


H. ©. Davis, 522 N. Broadway, 
Oklahoma City 2. 


Kirkpatrick, Inc., 1634 5. Boston 
Ave., Tulsa 5. 


* OREGON « 


Audio-Visual Supply Company, 
429 5. W. 12th Ave., Beacon 3703, 
Portland 5. 


Moore's Motion Picture Service, 
306 5S. W. Ninth Portland 5. 


TEXAS 


Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 


Audio Video, Inc., 4000 Ross Ave. 
Dallas 4; 1702 Austin Ave. 
Houston. 


H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


Capitol Photo — 2428 
Guadalupe St. Phone 8-5717, 
Austin. 


UTAH 


Deseret Book Company, 14 So. 
Temple St., Salt Lake City 10. 


WASHINGTON 


Audio-Visual Supply Company, 
2450 Boyer Avenue, Franklin 
2068, Seattle 2. 


CANADA 


Audio-Visual Supply Company, 
Toronto General Trusts Building, 
Winnipeg, Man. 


FOREIGN 


Distribuidora Filmica Venezo- 
lana, De 16MM., 5.A., Apartado 


706 Caracas, Venezuela, S.A. 
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Industrial Films in Sweden: 


FROM FAGE THIRTY? 


specialized methods of manufacture. In this 
case sound slide hime are sometimes used 

The concern in which the writer is employed 
even makes ase of simple, homemade |l6mun 
hime for the purpose of studying methods of 
simplifying and rationalizing manufacturing 
processes Several films of the hefore and af. 
tet type have been made and are used for 
training foremen and Time and Motion study 


personnel 


Tecustcat Intro Meerine 


made very ite filrns are alse 
used as « means of translating a machine or 
methad of operation into the conference room 
so that experts are able to discuss the problems 
arising from it with the vieual aid of a him 

In certain cases the film has been used as 
means of recording manufacturing methods and 
processes when the factory is to be moved from 
one place to another. The film is then shown 
to the workers at the new factory to give them 
an idea of how work is carried out, before they 


commence produc thon 


Snow ro Wonkers THE SHor 


A particularly unglamourous method of ex- 
hibiting files has been practiced with films of 
a general, informative character. A screen is 
put up at suitable places in the workshops and 
the performance commences immediately after 
work has ceased. The workers are naturally no 
tied of the film beforehand, and those who are 
interested stay behind in the workshop sitting 
on benches or machines. The films are of short 
duration, 10-15 minutes, and these “by-the-wav” 
performances have proved very popular. It is 
evident that the “audience” appreciates this sim 
ple but attractive and readily accessible method 
of gaining valuable information which does not 
take up any more of their time than the few 
minutes actually required for showing the film 


borror’s Nove We are indebted to Mr Anvin, 
& recent visitor to the US. as an observer of in- 
dustrial film practices for his company ASEA, 
and for other Swedish industries. Remarkable co 
incidences of film application are evident in his 
excellent report 
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Forest Film Productions, Inc. 
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